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T

BLOW
THE

HOUSE
DOWN

A NOVEL

ROBERT BAER

NEW YORK TIMES BESTSELLING AUTHOR AND 

FORMER CIA OPERATIVE ROBERT BAER 

PUSHES FICTION TO THE ABSOLUTE LIMIT IN 

THIS UNNERVINGLY PLAUSIBLE ALTERNATIVE 

HISTORY OF 9/11.

“One of the finest espionage novels I’ve read since the end of the cold war…sharp,
witty, and chilling.” —NELSON DEMILLE, AUTHOR OF THE LION’S GAME

“Harrowing…Baer’s fast-moving narrative is filled with colorful characters
who mostly are not to be trusted.” —WASHINGTON POST

4
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VETERAN CIA OFFICER MAX WALLER
has long been obsessed with the abduction and murder
of his agency mentor. Though years of digging yield a
suspect—an Iranian math genius—the trail seems too
cold to justify further effort. In the summer of 2001,
however, Max turns up a photograph of the man standing
alongside Osama bin Laden and a mysterious Westerner.
When the first official Max shows the photo to winds up
dead, he suddenly finds himself the target of dark
forces within the intelligence community and begins
tracking the spore of a complex conspiracy.

Filled with real names and events, Blow the House

Down deftly balances fact and possibility to become the

first great thriller to spring from the War on Terrorism.

ROBERT BAER is the New York Times bestselling

author of two nonfiction works, Sleeping with the Devil

and See No Evil (the basis of the film Syriana, starring

George Clooney). He lives in Colorado.

Fiction—Political (FIC037000)
53⁄16 x 8; 304 pages; 2 maps
ISBN-10: 1-4000-9836-X. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-1-4000-9836-1
On Sale 1/2/07

All Rights: Crown

National Publicity

20-City Radio Satellite Tour

Author Interviews
out of New York 

Advertising 
Included in New York Times
“Bestsellers Now in Paperback”
group ad

Also Available as a Random
House AudioBook
Abridged, 5 CDs
ISBN-10: 0-7393-3239-2
ISBN-13: 978-0-7393-3239-9
$29.95 (Canada: $39.95)

Also by Robert Baer
Sleeping with the Devil
ISBN-10: 1-4000-5268-8
ISBN-13: 978-1-4000-5268-4
$13.95 paper (Canada: $21.00)

See No Evil
ISBN-10: 1-4000-4684-X
ISBN-13: 978-1-4000-4684-3
$14.95 paper (Canada: $21.00)

BESTSELLING AUTHOR
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BESTSELLER

You’ll Never Nanny in This Town Again
The True Adventures of a Hollywood Nanny

By Suzanne Hansen

The New York Times bestselling chronicle of a small-town
girl’s stint as a celebrity nanny reveals what really happens
in the diaper trenches of Hollywood.

“Think The Nanny Diaries, but juicier—and it’s all true!
Suzanne Hansen’s tell-all book about her real-life adven-
tures in Tinsletown babysitting…will have you howling with
laughter—and rage!” —Marie Claire

W
hen Suzanne Hansen lands a job as a live-in
nanny to the children of Hollywood super-
agent Michael Ovitz, she has no idea what she’s

gotten herself into: filling the roles of pseudomommy,
nurse, playmate, referee, and chauffeur, all while handling
the demands of the Hollywood elite and making fast
friends with the household staff and the underlings at
her boss’s office.

When the thankless drudgery takes its toll and Hansen
finally quits, her boss attempts to blackball her from ever
nannying in Hollywood again. Luckily, everyone in L.A.
has enemies. Hansen lands in happier homes, working for
the likes of Debra Winger and Danny DeVito.

Peppering her own story with true tales and tantrums
experienced by other nannies to the stars, Hansen offers
an unparalleled peek into the playroom. You’ll Never
Nanny in This Town Again is a treat for fans of “assistant-
lit” like The Nanny Diaries and The Devil Wears Prada and
for everyone who’s fascinated by the privileged lives and
skewed priorities of Tinsletown.

SUZANNE HANSEN has been a high-risk labor and
delivery nurse and childbirth educator. She lives in
Portland, Oregon.

Entertainment & Performing Arts—Biography (BIO005000)
53⁄16 x 8; 304 pages
ISBN-10: 0-307-23768-0. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-23768-2
On Sale 12/26/06

All Rights: Crown

Pub History: A Crown hardcover (Fall 2005)
ISBN-10: 0-307-23754-0
ISBN-13: 978-0-307-23754-5

National Publicity

Online Promotion
Blog ads on pop culture sites
TheSuperficial.com, Egotastic.com,
HollywoodRag.com, and
HollywoodTuna.com

P.O.P.
ISBN-13: 978-0-307-35371-9
“New York Times Bestseller”
easel-backed poster (no charge)

D E C E M B E R
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Massage in Minutes
Simple Techniques for Anyone, Anytime, Anywhere

By Grace Wilson

The ultimate, easy-to-follow guide to giving anyone a simple,
relaxing massage.

I
f you’ve ever experienced an aching back or tense
shoulders, you probably know how wonderfully heal-
ing and relaxing even a short massage can be. But

massage therapy can be costly. In Massage in Minutes,
Chopra Center massage expert Grace Wilson offers
beginners simple yet effective techniques for giving a
massage to anyone, anywhere—without expensive
tables or messy oils. And while many how-to books on
the market today focus on erotic partner massage,
Massage in Minutes offers basic relaxing techniques that
anyone can use with roommates or friends as well as
those interested in practicing massage professionally.

Using simple, illustrated instructions and step-by-step
photographs, Wilson breaks down the elements of mas-
sage into easy-to-understand segments. With chapters
organized by muscle groups, Massage in Minutes shows
readers how to customize their practice, putting together
extended sessions based on desired target areas.

Whether you have five minutes or fifty, sore legs or a
stiff back, Grace Wilson puts the power of tension and
stress relief in your hands.

GRACE WILSON is a nationally certified massage thera-
pist and the director of training for all Chopra Center
spas, founded by the renowned author Deepak Chopra,
M.D. In addition to massaging celebrity and high-profile
clients, Grace has traveled across the country teaching
“regular people” the art of giving a great massage. This is
her first book.

Health & Fitness—Massage (HEA014000)
73⁄8 x 91⁄8; 176 pages; 100 black-and-white photographs
ISBN-10: 0-307-34674-9. $15.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-0-307-34674-2
On Sale 12/26/06

All Rights: Crown

D E C E M B E R

National Publicity

Online Promotion
Blog ads on women’s sites:
SistersTalk.tblog.com, HipMama.com,
Sexy Girls (kbcafe.com/sex), and
TheNewHomemaker.com       

Cross-Promotion with The Chopra
Center, Including:
• Book signing and special “couples

package” that includes a copy of 
the book

• Inclusion in Namaste, The Chopra
Center’s e-newsletter 
(88,000 subscribers)

• Easel-backed posters and postcards
for Chopra spas

TRP    RIGINAL
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“A tightly written thriller…Maintains a high adrenaline level throughout…
The book’s characters are fully formed, and the action is depicted with 
satisfying breathlessness.” —San Francisco Chronicle

“This mystery’s surprising twists will make your jaw drop.” —Cosmopolitan

“[Unger’s] engaging narrative wins us over.” —Entertainment Weekly

“A high-wire balance of tension and resolution…Unger’s exploration of deeper
themes like frayed family ties makes this a memorable effort.” —Baltimore Sun

“Suspenseful, sensitive, sexy, subtle…The best nail-biter I have read for ages.
Highly recommended.” —Lee Child, author of One Shot and The Enemy

“One of this season’s hottest new thrillers.” —New York Post, “Page Six”

“A high-velocity plot that pulls the reader along on Ridley’s dangerous quest, 
and Unger skillfully keeps her, and us, guessing about whom to trust…
A complex and gripping story.” —St. Petersburg Times

“Perfect pitch…Grows with the speed of a waterslide…Lip-smacking good.” 
—Chicago Tribune

“[Unger’s] ability to generate spine-tingling suspense while evoking the danger
and glamour of New York City is matched by her skill in creating memorable,
realistic characters.” —Booklist (starred review)

A SEXY AND FAST-PACED THRILLER THAT TELLS THE STORY OF A 
YOUNG NEW YORK CITY WRITER WHOSE GOOD DEED HAS HORRIBLE
CONSEQUENCES AND LEAVES HER RUNNING FOR HER LIFE

L I E S
B E A U T I F U L

A  N O V E L B Y  L I S A  U N G E R

8

TRP_Spring07_Master  8/2/06  4:34 PM  Page 8



9

National Publicity

Fiction Radio Campaign

Advertising
New York Times “Bestsellers Now in
Paperback” fractional ad (to include:
Blow the House Down, Beautiful Lies)

Reading Group Guide Included 
in Book

Online Promotion
• ReadingGroupGuides.com feature

Novel Thoughts Title
• Book includes discussion guide and

behind-the-book bonus material
• Featured on NovelThoughts.net

A BookSense Pick 
in Hardcover

P.O.P.
ISBN-13: 978-0-307-35367-2
“New York Times Bestseller”
Easel-Backed Poster
(no charge)

Also Available as a Random
House AudioBook
Abridged, 5 CDs
ISBN-10: 0-7393-2428-4
ISBN-13: 978-0-7393-2428-8
$29.95 (Canada: $42.00)

Also Available as a Random
House Large Print Edition
ISBN-10: 0-7393-2580-9
ISBN-13: 978-0-7393-2580-3
$25.00 hardcover (Canada: $35.00)

See page 74–75 of the Crown
hardcover catalog for details
about the publication of Lisa
Unger’s new book, SLIVER OF
TRUTH, coming in January

LISA UNGER lives in Florida
with her husband and daugh-
ter. Visit her at LisaUnger.com.

D E C E M B E R

Fiction—Thrillers (FIC031000)
53⁄16 x 8; 384 pages
ISBN-10: 0-307-33682-4. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33682-8
On Sale 12/5/06

All Rights: Crown

Pub History: A Shaye Areheart hardcover (Spring 2006)
ISBN-10: 0-307-33668-9
ISBN-13: 978-0-307-33668-2

BESTSELLER
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The French Don’t Diet Plan
10 Simple Steps to Stay Thin for Life

By Dr. Will Clower

In The Fat Fallacy, neuroscientist William Clower taught
you that fat is not your foe. Now he provides a practical 10-
step plan to adopt the French habit of savoring sumptuous
foods for effortless weight loss and lifelong health.

B
y now we know that French women don’t get fat.
But how do you incorporate their approach to food
into a busy American day? An award-winning neuro-

scientist, Dr. William Clower has spent several years
studying the skinny secrets of the French. Now, in The
French Don’t Diet Plan, Dr. Clower shows how to adjust
your fast-paced lifestyle, learn to eat for pleasure, and
watch the pounds melt off as you replace low-cal and
“faux foods” with rich, simple meals—all in 10 easy
steps.

Eating the French way is not about dieting, cutting
calories, food combining, or avoiding carbohydrates—it’s
about eating in a way that lets you savor every bite. That
means paying attention to the taste, eating slowly, and
enjoying your meals. A back-to-basics, no-deprivation
approach to getting thin for life, The French Don’t Diet
Plan is essential fare for anyone interested in adopting a
healthier diet and lifestyle.

“Dispels the American myth that you have to spend your
whole life on a diet.” —The Santa Fe New Mexican

DR. WILL CLOWER, is a neurophysiologist who has
studied in Lyon, France. He is founder and president of
PATH Enterprises, a healthy-eating and weight-loss cur-
riculum. He lives in Pittsburgh.

Health & Fitness—Diets (HEA006000)
53⁄16 x 8; 384 pages
ISBN-10: 0-307-33652-2. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33652-1
On Sale 12/26/06

All Rights: Crown

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 0-307-33651-4
ISBN-13: 978-0-307-33651-4

National Publicity

Also by Dr. Will Clower
The Fat Fallacy
ISBN-10: 1-4000-4919-9 
ISBN-13: 978-1-4000-4919-6
$13.95 paper (Canada: $21.00)

FROM THE AUTHOR OF THE FAT FALLACY
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Cholesterol Down
Ten Simple Steps to Lower Your Cholesterol in Four Weeks

—Without Prescription Drugs

By Janet Bond Brill, Ph.D., R.D., L.D.N.

Cholesterol and obesity expert Dr. Janet Brill reveals the
miracle combination of foods and exercise that will lower
cholesterol naturally, without the risks and side effects of
statin drugs.

F
or the millions of Americans who have high choles-
terol but are wary of the side effects of statin drugs,
University of Miami researcher Janet Brill reveals an

easy and effective way to lower your cholesterol in just
four weeks. By following Dr. Brill’s plan for adding nine
“miracle foods” to your diet and 30 minutes of walking
or light exercise to your daily routine, you can lower your
LDL, total cholesterol, and triglycerides by as much as 47
percent without prescription drugs.

This user-friendly, accessible guide explains not only
the plan but also the science behind it—how each food
affects LDL cholesterol in the body in a different way 
for a maximum cumulative effect. Cholesterol Down
includes a daily checklist, a three-month schedule for
charting LDL cholesterol changes, tools for assessing
your risk level for cardiovascular disease, sample menus,
and even heart-healthy recipes. If you want to take
charge of your health and avoid taking another prescrip-
tion medication, Cholesterol Down is a safe, effective
alternative for you.

JANET BOND BRILL, PH.D., R.D., L.D.N., is a registered
and licensed dietitian/nutritionist, exercise physiologist,
and certified wellness coach. She has been published in
the International Journal of Obesity and the International
Journal of Sport Nutrition, as well as in the popular press.

Health & Fitness—Cholesterol Guide (HEA005000)
61⁄8 x 91⁄4; 304 pages; 4 line drawings, 2 graphs
ISBN-10: 0-307-33911-4. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33911-9
On Sale 12/26/06

British: Sanford J. Greenburger Associates
Translation: Sanford J. Greenburger Associates
First Serial: Crown
Audio: Crown

D E C E M B E R

National Publicity

National Radio Campaign

Author Interviews
out of New York

Online Promotion
• Google Adwords campaign
• Inclusion in HealthyWomen.org 

e-newsletter

Postcard Mailing to Cardiologist
List (1,000+ names)

TRP    RIGINAL
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“A book so funny it may be dangerous to your health.” 
—NEW YORK TIMES

“Everything you need to know to get rich quick, or die laughing.”
—BOOKPAGE

FOR DECADES, Dave Barry’s readers
have relied on him for a few good
laughs, some humorous insight, and
a bunch of great stories, none
of which he makes up. But
now, Dave brings us what all
of his millions of fans have
really been waiting for: his
financial advice. Dave Barry’s
Money Secrets reveals every-
thing readers need to know—and
more—about the stock market, big busi-
ness, and the art of making and losing
money, including the all-important
Stockbroker Decision-Making Chart,
the shocking truth about the furniture

in the CEO’s office and how it affects
your portfolio, plus plenty of foolproof

techniques for getting rich in real
estate. Or not. And if you end

up losing your shirt any-
way, you’ll be comforted
as Dave explains the signif-
icant financial benefits of

an early death.
If you think you would be

better off putting your money in
a long-term growth annuity whatsit 
or something, think again. Dave Barry’s
Money Secrets is the book you can’t afford
not to buy. You should probably buy
several copies.

DAVE BARRY’S 
MONEY 

SECRETS
LIKE: WHY IS THERE A GIANT EYEBALL ON THE DOLLAR?

12
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National Publicity

Advertising
New York Times “bestseller now in
paperback” fractional ad

Online Promotion
• Promotion on author website,

DaveBarry.com
• Blog advertising on humor sites

GoFugYourself.com, Bastardly.com,
OverheardInNewYork.com,
MyWits.com, OneGoodMove.org,
and BartCop.com

P.O.P.
ISBN-13: 978-0-307-35372-6
Easel-Backed Poster
(no charge)

Also Available as a Random
House Large Print Edition
ISBN-10: 0-7393-2593-0
ISBN-13: 978-0-7393-2593-3
$26.95 hardcover (Canada: $37.95)

Also by Dave Barry
Boogers Are My Beat
ISBN-10: 1-4000-8076-2
ISBN-13: 978-1-4000-8076-2
$12.95 paper (Canada: $17.95)

Dave Barry Hits Below the Belt
ISBN-10: 0-345-43248-7
ISBN-13: 978-0-345-43248-3
$14.95 paper (Canada: $22.95)

Dave Barry Is Not Taking This 
Sitting Down
ISBN-10: 0-345-44410-8
ISBN-13: 978-0-345-44410-3
$13.95 paper (Canada: $18.95)

D E C E M B E R

Humor (HUM000000)
53⁄16 x 8; 272 pages; 100 black-and-white photographs
ISBN-10: 0-307-35100-9. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-35100-5
On Sale 12/26/06

All Rights: The Fox Chase Agency, Inc.

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 1-4000-4758-7
ISBN-13: 978-1-4000-4758-1

DAVE BARRY’S LATEST NEW YORK TIMES
BESTSELLER TAKES ON THE LOONY AND
ILLOGICAL WORLD OF MONEY.

DAVE BARRY worries about his personal finances
in Miami, Florida.

13

BESTSELLER
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AMERICA’S CHEAPEST FAMILY™ 

Gets You Right on the Money
Your Guide to Living Better, Spending Less, 

and Cashing In on Your Dreams

By Steve and Annette Economides

FROM CREATING A BUDGET THAT ACTUALLY WORKS
TO FINDING DEALS ON EVERYTHING FROM GROCERIES
TO VACATIONS, THIS IS THE ULTIMATE PRACTICAL
GUIDE TO TRANSFORMING HOUSEHOLD FINANCES—
USING CREATIVITY RATHER THAN CREDIT.

Dubbed “America’s Cheapest Family”
by Good Morning America, Steve and
Annette Economides paid off their first
house in nine years (on an average
income of $35,000), buy cars with cash,
and only spend $350 per month on gro-
ceries, even though they have five kids. 

This book presents their simple
philosophy—avoid debt and commit to
living below your means—and their
savvy advice on clarifying what you
can afford by implementing a budget.
It also provides hundreds of easy-to-
use ideas for managing money and
saving cash, including:

• Use coupons and warehouse club
memberships wisely—they aren’t
all they’re cracked up to be. 

• Ask your doctor for free samples of
over-the-counter medicines

• Forget long-distance service—use a
calling card instead

• Eliminate your smallest debt first
for quick payoff

The entire Economides family eases
readers into frugality and reveals how
even the most cash-strapped can stop
spending and start living.

14
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STEVE and ANNETTE ECONOMIDES are the
writers and publishers of the HomeEconomiser
newsletter. They are frequently quoted money-
saving experts and have appeared in Good
Housekeeping and on NPR and Good Morning
America. They live in Scottsdale, Arizona.

Business & Economics—Personal Finance (BUS050000)
73⁄8 x 91⁄4; 288 pages
ISBN-10: 0-307-33945-9. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-33945-4
On Sale 1/23/07

British: Laura Dail Literary Agency
Translation: Laura Dail Literary Agency
First Serial: Crown
Audio: Crown

J A N U A R Y

National Publicity

National Radio Campaign

Online Promotion
• Book promotion on author’s 

websites, HomeEconomiser.com and
AmericasCheapestFamily.com

• Banner advertising with
FrugalVillage.com

Buzz Mailing to Author 
Contact List in the Style of
Redeemable Coupon

TRP    RIGINAL
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The 10-Minute Rejuvenation Plan
T5T: The Revolutionary Exercise Program That Restores Your Body and Mind

By Carolinda Witt

Combining ancient practices including the Five Tibetan Rites
and yogic breathing with modern techniques for strength
and core stability, the T5T exercise program offers the keys
to youthfulness and vitality in only 10 minutes a day.

“I have practiced T5T in the bedroom, at the beach, when
traveling, when tired. My reward is a body that is lean
and toned, with energy to spare.” —Kaye Gartner

F
or hundreds of years, Tibetan monks have practiced
five postures that result in amazing health benefits,
from looking younger and fitter to increasing vitality

and mental focus. Carolinda Witt’s T5T program simplifies
these five ancient yoga-like poses so that anyone can
achieve maximum impact in only 10 minutes a day.

Fully illustrated with instructions that guide readers
through the movements, The 10-Minute Rejuvenation
Plan offers a step-by-step process that renews the body
and mind, with core stability exercises that strengthen
the spine and breathing exercises that enhance relax-
ation. Now everyone—regardless of fitness level or prior
exercise experience—can tap into the benefits of this
practice to improve their lives.

“T5T is an incredible and powerful program. It turns back
the clock.…It is capable of restoring your passion and
zest for life.” —John Gray, author of 

Men Are from Mars, Women Are from Venus

CAROLINDA WITT, the creator of the T5T program, lives
in Sydney, Australia, and is highly in demand as a teacher
of workshops and seminars on T5T.

Health & Fitness (HEA000000)
9 x 10; 176 pages; 175 black-and-white photographs
ISBN-10: 0-307-34717-6. $17.95 paper (Canada: $22.00)
ISBN-13/EAN: 978-0-307-34717-6
On Sale 4/3/07

British: Sanford J. Greenburger Associates
Translation: Sanford J. Greenburger Associates
First Serial: Crown
Audio: Crown

A P R I L

National Publicity

Advertising
Yoga Journal 

Online Promotion
• Promotion on author’s website,

T5T.com
• Mailing to Yoga Schools and

Teachers list

TRP    RIGINAL
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Modern Love
50 True and Extraordinary Tales of Desire, Deceit, and Devotion

Edited by Daniel Jones

The best of the New York Times popular “Modern Love”
column—50 heart-stirring, witty, provocative, true stories
about navigating love and loss in the 21st century.

I
n these utterly addictive true stories, which have caused
a flood of reader mail and led to segments on Oprah and
the Today show, the glorious mess of contemporary love

is laid bare. Editor Daniel Jones has cherry-picked the 50
best essays from the New York Times “Modern Love” col-
umn—the juiciest, most pitch-perfect, wittiest, and
weirdest—and arranged them to show how love drives,
haunts, and enriches us through a lifetime. In these pages:

• A young woman wryly describes a relationship that
races from start to finish almost entirely via text
messages.

• A Casanova is jilted after an idyllic three weeks and
learns the hard way that the woman is, well, just not
that into him.

• An overweight woman in a sexless marriage wrestles
with the rules of desire.

• A young man captures the high-wire act of sharing
the woman he loves with both her husband and
another boyfriend.

Featuring updates to many of the stories, Modern Love
is fascinating reading for anyone who’s loved, lost, stalked
an ex, or made a lasting connection, not to mention for
the voyeur in all of us.

DANIEL JONES edits the weekly “Modern Love” column
in the Sunday Styles section of The New York Times. He is
also the editor of The Bastard on the Couch. He lives in
Northampton, Massachusetts.

J A N U A R Y

National Publicity

Advertising
New York Times

Online Promotion
Banner advertising with Nerve.com

P.O.P.
ISBN-13: 978-0-307-35365-8
Easel-Backed Poster 
(no charge)

TRP    RIGINAL

E X
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Literary Collection—Essays (LCO010000)
53⁄16 x 8; 352 pages
ISBN-10: 0-307-35104-1. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-0-307-35104-3
On Sale 1/23/07

British: Crown
Translation: Crown
First Serial: International Creative Management
Audio: Crown
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A N  E X C E R P T  

No? No? No? 
Let Me Read Between the Lines

B Y  S T E V E  F R I E D M A N ,

O N E  O F  5 0  E S S A Y S  I N  M O D E R N  L O V E

SHE dumped me. What’s important are not the details but the pronoun

placement, she preceding me.

Did she have her reasons? Could I have been a better boyfriend? Is

it telling that I was 48 when we met and never married, that I had spent

the better part of three decades shedding wedding-happy sweethearts as

a tailback dances away from fiendish linebackers? No good can come

from dwelling on such questions.

So let’s assume she had her reasons. What’s important is not what

she did or why. What’s important is how I handled it. Personal setbacks

and romantic rejection, according to authorities ranging from the Dalai

Lama to the editors of CosmoGirl, offer us all opportunities to behave

with grace and courage and self-respect. They also offer the opportunity

to do what I did.

First, a day after she dumped me, I sent an e-mail message. An

affectionate, graceful, nondesperate note of about 200 words that I

worked on for three hours.

“I remember how wonderful and sweet things felt with you,” I wrote.

That was good, I thought. Bold yet sensitive.

TRP_Spring07_Master  8/2/06  4:34 PM  Page 18
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“From laughing and kissing on the tennis court to drifting in the

ocean to holding each other and feeling so lucky and grateful. I just

wanted to let you know that.”

Not bad. Heartfelt but not clinging.

“And I wanted to own up to the toxic stuff I brought to the rela-

tionship. And to tell you how much you meant/mean to me, and to

acknowledge the enormous amount of effort and kindness and love you

brought to me and to our relationship.”

I wanted her back so bad it gave me a stomachache. But I remem-

bered with distress the times she had accused me of whining. I struggled

over the last line for 20 minutes. I decided on “Write back if you want,

but you don’t need to feel obliged.”

She didn’t feel obliged. Which made me want to call her. Which

made me want to have sex with her. Which made me want to wake up

next to her, to grow old with her. Or to see her age and grow fat and ugly

very quickly.

“She’s dead to me,” I told my friends. “I was mentally ill to have

dated her,” I told my friends. “Obviously a borderline personality,” I told

my friends.

“Why did I throw away the best thing I ever had?” I wrote in my

journal. “Please, God, bring her back.”
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The Water Devil
A Margaret of Ashbury Novel

By Judith Merkle Riley

Available for the first time in English, the final book in the
beloved and bestselling Margaret of Ashbury trilogy,
which started with A Vision of Light and In Pursuit of the
Green Lion.

M
argaret of Ashbury is ready to settle down. She
has rescued her husband, Gregory, from captivity
in France and is looking forward to an uneventful

life in the country once they return to England.After a long
and arduous journey, their life together is nearly perfect—
except for Gregory’s ever-meddling family. True to form,
Gregory’s father has plotted to sell Margaret’s 12-year-old
daughter off in marriage to save his woodlands from a
greedy abbot. In a panic, Margaret turns to her old friend
Brother Malechi to forge the documents that will save her
daughter. But the warring factions unknowingly rouse an
ancient being that dwells in a spring at the center of the
disputed woodland. The watery creature has its own
plans, and its eye is on Margaret’s infant son.

Favorite characters return, the stakes are high, and the
air is thick with intrigue and danger.Written with the his-
torical accuracy, supernatural plot twists, and humor
that Riley’s readers have grown to love, The Water Devil is
a page-turning conclusion to a bestselling trilogy.

JUDITH MERKLE RILEY is a professor of political science
and has a Ph.D. from the University of California,
Berkeley. She lives in Claremont, California.

Fiction—Historical (FIC014000)
53⁄16 x 8; 352 pages
ISBN-10: 0-307-23789-3. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-23789-7
On Sale 1/23/07

British: Jean V. Naggar Literary Agency
Translation: Jean V. Naggar Literary Agency
First Serial: Crown
Audio: Jean V. Naggar Literary Agency

J A N U A R Y

National Publicity

Reading Group Guide Included 
in Book

Advertising
Included in the Bookpage and
Romantic Times full-page historical
fiction group ad

Online Promotion
• Feature in CrownHistoricals.com 

e-newsletter
• ReadingGroupGuides.com promotion

Also by Judith Merkle Riley
In Pursuit of the Green Lion
ISBN-10: 0-307-23788-5
ISBN-13: 978-0-307-23788-0
$13.95 paper (Canada: $18.95)

A Vision of Light
ISBN-10: 0-307-23787-7
ISBN-13: 978-0-307-23787-3
$13.95 paper (Canada: $18.95)

TRP    RIGINAL

TRP_Spring07_Master  8/2/06  4:35 PM  Page 20



21

Disrobed
The New Battle Plan to Break the Left’s Stranglehold on the Courts

By Mark W. Smith

“Mark Smith is one of the fastest-rising legal stars in the
country.” —Ann Coulter

T
his call to arms for conservatives exposes the dam-
age that liberal jurists are doing to the country and
proposes a bold new battle plan: implementing

conservative judicial activism to make up for six decades
of liberal abuse of the courts.

Forget the meek calls for “strict constructionism” and
“judges who will interpret the Constitution,” says best-
selling author Mark W. Smith. Standing conventional
conservative wisdom on its head, he unabashedly shows
how the Right can and must retake the courts and how
to counter decades of liberal legislation from the bench
with its conservative mirror image.

Disrobed shows why the liberal hold on the judiciary
continues to block the conservative agenda despite the
movement’s victories in Congress, the White House, and
most state legislatures and governorships. It offers a
point-by-point strategy for completing and consolidat-
ing the conservative hold on power. And it gives voice to
the often unexpressed beliefs of ordinary Americans who
feel that the courts must stop deciding cases in ways
that are inconsistent with their core values.

MARK W. SMITH is a nationally known attorney and the
author of the New York Times bestseller The Official
Handbook of the Vast Right-Wing Conspiracy. He lives in
New York City.

Current Affairs—Government (CUR002000)
61⁄8 x 91⁄4; 272 pages
ISBN-10: 0-307-33940-8. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-0-307-33940-9
On Sale 1/23/07

All Rights: Crown

Pub History: A Crown Forum hardcover (Summer 2006)
ISBN-10: 0-307-33925-4
ISBN-13: 978-0-307-33925-6
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RightWingStuff.com
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Kitchen Kama Sutra
50 Ways to Seduce Each Other Outside the Bedroom

By Alex Williams

This irreverent guide to spicing up your sex life offers 75
playful suggestions for seducing your partner—in every
room of the house.

A
dapting the time-tested love-making techniques of
the Kama Sutra to the 21st century home, Kitchen
Kama Sutra turns every room into the setting for an

amorous encounter. From the washing machine to the
bathtub, from the desk to the dining room table, here are
75 fully illustrated suggestions for seduction outside of
the bedroom.

When you want to surprise your partner with some-
thing completely new and original, let the Kitchen Kama
Sutra be your guide to turning a humdrum household
into a saucy lovers’ den. Each entry is accompanied by
rich illustrations that give new meaning to the pursuit of
“domestic bliss.” With just a little flexibility and a big
imagination, even the busiest of couples will find inspira-
tion to re-ignite the passion and adventurous spirit of
their dating days. This is the perfect book for anyone
ready to put the heat back into the kitchen—and every
room of the house.

ALEX WILLIAMS has been studying Eastern Philosphy in
the Western Bedroom for over 10 years. Her role as a
tantric sexpert began with a spiritual journey to an Indian
ashram and has seen her offering advice in the Guardian,
the Daily Telegraph, and New Woman magazine.

Psychology—Sexual Instruction (SEL034000)
51⁄8 x 71⁄8; 128 pages; 75 two-color line drawings
ISBN-10: 0-307-33985-8. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-33985-0
On Sale 1/9/07

British: The Ivy Press
Translation: The Ivy Press
First Serial: Crown
Audio: The Ivy Press
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National Publicity

Online Promotion
Advertising on Kama Sutra sites 
such as Tantra.com
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Boundless Energy
The Complete Mind/Body Program for Overcoming Chronic Fatigue

By Deepak Chopra, M.D.

Deepak Chopra’s classic guide to eliminating fatigue and
regaining vitality embraces the Ayurvedic principles of
balancing mind and body.

B
eloved and bestselling author Deepak Chopra
shows readers how to tailor the benefits of
Ayurvedic medicine to the treatment of one of our

most common health-related complaints: chronic
fatigue. To reduce the demands of already stressful lives,
readers learn how to:

• Identify and understand one’s unique mind/body
constitution

• Understand the relationship between diet, good
digestion, and energy

• Reduce tension and anxiety
• Use natural rhythms to increase personal energy
• Increase joy

Filled with exercises, lists of energy-producing foods,
and other practical tips easily incorporated into everyday
life, Boundless Energy is an essential handbook for
renewing physical, emotional, and intellectual energy.

DEEPAK CHOPRA, M.D., is the founder of the Chopra
Center for Well Being (Chopra.com) and president of the
Alliance for a New Humanity (ANHGlobal.org).

Health & Fitness (HEA000000)
53⁄16 x 8; 144 pages; 30 black-and-white line drawings
ISBN-10: 0-609-80075-2. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-609-80075-1
On Sale 1/23/07

All Rights: Crown
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Also by Deepak Chopra, M.D.
Peace Is the Way
ISBN-10: 0-307-23607-2
ISBN-13: 978-0-307-23607-4
$23.00 hardcover (Canada: $33.00)

The Book of Secrets
ISBN-10: 1-4000-9834-3
ISBN-13: 978-1-4000-9834-7
$14.00 paper (Canada: $21.00)

The Spontaneous Fulfillment of Desire
ISBN-10: 1-4000-5431-1
ISBN-13: 978-1-4000-5431-2
$14.00 paper (Canada: $21.00)

Grow Younger, Live Longer
ISBN-10: 0-609-81008-1
ISBN-13: 978-0-609-81008-8
$14.95 paper (Canada: $21.00)
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Menace in Europe
Why the Continent’s Crisis Is America’s, Too

By Claire Berlinski

Menace in Europe is an eye-opening exposé of the dys-
function that is crippling Europe and turning it against
the United States.

“Commanding and readable…It’s hard to do justice to
the rich material.” —New York Sun

I
n Spain, a terrorist attack prompts instant capitulation
to the terrorists’ demands. In France, the suburbs go up
in flames every night. In Holland, politicians are mur-

dered for speaking frankly about Islamic immigration.
What’s going on over there?
After speaking to Muslim immigrants, German rock

stars, and French cops, Claire Berlinski finds that Europe
is still caught in the grip of its traditional ancient
demons while confronting an entirely new set of troubles.
Menace in Europe reveals:

• Why Islamic radicalism and terrorist indoctrination
flourish in Europe

• Why hatred of America has become ubiquitous—from
European media to the highest levels of government

• How the death of religion has created morally bankrupt
nations that cling to anti-Americanism, anti-Semitism,
and other dangerous ideologies

• Why the notion of a united Europe is a fantasy and
what that means for the United States

Menace in Europe makes clear that Europe’s spiritual
void is becoming our problem, too. America will pay a
terrible price if we continue to ignore it.

CLAIRE BERLINSKI holds a Ph.D. from Oxford. She has
worked in Europe and Asia as a journalist, academic, and
consultant and now lives in Paris and Istanbul.

Current Affairs—International (CUR004000)
61⁄8 x 91⁄4; 288 pages
ISBN-10: 1-4000-9770-3. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-1-4000-9770-8
On Sale 1/23/2007

All Rights: Crown

Pub History: A Crown Forum hardcover (Spring 2006)
ISBN-10: 1-4000-9768-1
ISBN-13: 978-1-4000-9768-5
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Simple Spells for Love
Ancient Practices for Emotional Fulfillment

By Barrie Dolnick

A modern-day guidebook for easy-to-cast spells and
benevolent charms, Simple Spells for Love helps you
strengthen commitment and enhance romance.

A
spell is an organized wish that carries with it energy
to manifest reality. In Simple Spells for Love, Barrie
Dolnick, management consultant and founder of

Executive Mystic, helps us use the power of our wishes in
conjunction with the power of the universe to ensure
fulfillment and satisfaction in our relationships. You’ll
find spells to:

• gather power and confidence
• attract admirers
• guarantee a long and happy relationship
• reignite passion
• mend a broken heart

Dolnick shows how plants, crystals, and herbs align
natural power with your wishes and connect you to uni-
versal energy. She translates ancient spell ingredients
into modern symbols that are easy to obtain, such as a
silver dime, a yellow candle, eucalyptus oil, and white
flowers.You will also learn how to time and tap into your
personal prosperity cycles.

This mystical, romantic book will help put you back in
touch with the powerful rhythms and energies that are a
natural part of each of our lives.

BARRIE DOLNICK is the author of the successful Simple
Spells books. She is also a high-profile consultant whose
company, Executive Mystic, uses alternative information
techniques—tarot cards, astrology, meditation, and spell
casting—to guide clients to fulfill their potential. She
lives in Connecticut.

Body, Mind & Spirit—Witchcraft & Wicca (OCC026000)
53⁄16 x 8; 160 pages
ISBN-10: 0-609-80006-X. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-609-80006-5
On Sale 1/23/07

All Rights: Crown
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Simple Spells for Success
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$12.00 paper (Canada: $17.00)
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Adventures from the 
Technology Underground

Catapults, Pulsejets, Rail Guns, Flamethrowers, Tesla Coils, Air Cannons, 
and the Garage Warriors Who Love Them

By William Gurstelle

A fascinating glimpse into the subculture of hobbyists and
tinkerers who devote astonishing amounts of time,
money, and ingenuity to making machines, weaponry, and
all manner of gizmos that whoosh, rumble, fly, and splat.

W
elcome to the technology underground, the
community of amateur inventors and science
enthusiasts who exploit the laws of physics—

with little regard for profit, their physical well-being, or
government regulations—to build machines that move
faster, fly higher, and create a bigger bang than the next
guy’s. Meet “Dr. MegaVolt” and his high-voltage Tesla coil
at the Burning Man festival. Have fun with guys who
fashion massive hurling machines for the annual World
Championship Punkin Chunkin contest.And hear the roar
at LDRS (Large and Dangerous Rocket Ships), the coun-
try’s biggest gathering of high-power rocket enthusiasts.

William Gurstelle introduces us to ardent technophiles
at work and at play. Adventures from the Technology
Underground is a celebration of man and machine (and
yeah, it’s mostly a guy thing), of applied science and
passion unbound.

“An important reminder of the power of old-fashioned
fun…something that today’s science establishment has
forgotten.” —New York Post

WILLIAM GURSTELLE is a professional engineer and
author of Backyard Ballistics and the forthcoming
Whoosh Boom Splat. He lives in Minnesota.
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53⁄16 x 8; 224 pages; 8 line drawings
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Model Student
A Tale of Co-Eds and Cover Girls

By Robin Hazelwood

“Delicious, dishy fun.” —Jennifer Weiner

T
he 1980s: the age of Cindy, Naomi, and Claudia, the
era of stirrups and spandex. Against this backdrop,
Midwestern teen Emily Woods plunges into the

glamorous but grueling world of modeling. But Emily is
more than just a small-town beauty with stars in her
eyes. She’s also a freshman at Columbia University who’s
not about to let couture and klieg lights get in the way
of an Ivy League education.

Right. Emily tries to juggle it all but keeps dropping the
ball: cramming new bikini poses instead of cramming for
finals; gaining the freshman fifteen and busting designer
seams; spending more time with Clairol than Cicero. As
Emily’s priorities start to shift, the seamier side of the
fashion industry—drugs, plastic surgery, cads, and eating
disorders—becomes all too familiar territory, making for
one model student who’s hardly exemplary and ultimate-
ly forcing a choice between style and substance.

“Fresh, funny, biting, and a little wistful, Model Student
offers an irresistible insider’s tour of big-time modeling,
from the alluring to the appalling to the nitty-gritty.”

—Christina Schwarz,
author of Drowning Ruth and All Is Vanity

“If you can imagine The Devil Wears Prada meets I Am
Charlotte Simmons, this is it. I was thoroughly enter-
tained.” —Karen Quinn, author of The Ivy Chronicles

ROBIN HAZELWOOD, a graduate of Yale, was a profes-
sional model in New York, Paris, London, and Milan
throughout the 1980s and 1990s. This is her first book.

Fiction (FIC000000)
53⁄16 x 8; 384 pages
ISBN-10: 0-307-33719-7. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33719-1
On Sale 2/27/07
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T H E

Remarkable 
Millard Fillmore

The Unbelievable Life 
of a Forgotten President
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Humor (HUM000000)
61⁄8 x 91⁄4; 288 pages; 40 black-and-white photographs
ISBN-10: 0-307-33962-9. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33962-1
On Sale 2/27/07

British: Anderson/Grinberg Literary Management
Translation: Anderson/Grinberg Literary Management
First Serial: Crown
Audio: Crown

Millard Fillmore has been mocked,
maligned, or, most cruelly of all,
ignored by generations of historians.

Now, George Pendle rescues him from the dustbin of his-
tory and shows why a president known as a blundering,
arrogant, shallow failure was really one of our most
important leaders.

In the first fully researched portrait of Fillmore
ever written, Pendle meticulously extrapolates outra-
geous conclusions from the most banal and inconclusive
of facts. Relying on such recently discovered sources as
the Journals of Millard Fillmore, Vol. 1–53, a cache of as-
yet unpublished letters and napkin doodles, and the
extensive marginalia in Fillmore’s cherished copy of
Thrilling Tales of Ponies, he brings to light Fillmore’s
Zelig-like ability to be just about anywhere and do just
about anything—including abolishing slavery years
before Lincoln came on the scene. 

An extraordinary portrait of an ordinary man, The
Remarkable Millard Fillmore is revisionist history at its
finest and funniest.

GEORGE PENDLE has written for the London Times,
Guardian, Frieze, and other publications, and is the
author of Strange Angel. He lives in New York City.
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Chapter One: I, Fillmore (1800–1819)

�
A Noble Birth—An Underprivileged Upbringing—The Forbidden Excitements of the
Frontier—The Disease of Education—Piratical Melancholia —Signs of Presidential

Fortitude—Shaking Free from the Family Tree.

�
“I was born,” the first page of Fillmore’s first journal reads, “on a snowy night on

January 7th, 1800.”1 The second oldest of nine children, Fillmore would later

recount that his birth was not “marked by any striking signs in the Heavens above

or the earth beneath calculated to alarm the superstitious fears of the scattered

inhabitants of that howling wilderness.” Nevertheless, Johann Wilson, a neighbor

of the family, chose the night of Fillmore’s birth to be convinced that men from the

“outer depths of the sky” had come to “vanish me away,” and threw himself under

his own plough.

1 Throughout this biography, the majority of Millard Fillmore’s quotes are taken from the recently discovered
and unpublished Journals of Millard Fillmore, Vol.1–53. Other quotes are taken from his unpublished letters, his
unpublished notebooks, and his soon-to-be published napkin doodles. 
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Fillmore’s mother and father were simple dirt farmers,2 poor beyond their

wildest dreams, and it showed in the naming of their son. ‘Millard’ was his moth-

er’s unused maiden name, and such was their poverty that they could not even

afford to bestow their eldest son with a central appellation (unlike the wealthy

family of Thomas Jebediah Birchard Gamaliel Redondo Jefferson). Too honest to

steal even a letter, as Harry S. Truman would do years later, their son would

become known to the world simply as Millard Fillmore.3

2 Dirt farming was common in North America ever since colonial times, with the four genus of dirt—slime,
dreck, grime, and crud—all in abundance. (Though sometimes wrongly classified as dirt, dust is in fact a totally
different species.) Dirt farming reached its zenith by the middle of the 19th century, yet despite the discovery of
guck in 1873, and scuz in 1889, the increasing popularity of mirrors caused the dirt industry to all but vanish
by the turn of the century. 

3 There has been some conjecture, postulated by A. Davidson, PhD (Phys. Ed.), in her book Lincoln’s Diphthong
(2003), that the correct pronunciation of Millard is with an open front unrounded vowel sound, in order that it
rhymes with ‘retard’. This author, however, finds such articulation hopelessly naive, and maintains that Millard
should be pronounced with a mid-central unstressed and neutral resonance, so that it can be rhymed with ‘dullard’.

c
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Now You Love Me
By Liesel Litzenburger

Liesel Litzenburger’s humorous and luminous collection of
ten linked tales about a year in a family’s search for love
confirms her as a talent to watch and a writer to savor.

S
et against the vast lakes and small resort towns of
Northern Michigan, Now You Love Me explores the
complexity of the adult world through the simplicity

of a child’s eye. When her free-spirited mother, Paige,
begins to date a well-meaning, steadfast, and perhaps
slightly delusional man named Shepherd, young Annie
learns how complicated love and relationships really are.
Eager to make himself welcome and determined to make
Paige his wife, Shepherd embarks on a campaign to
assume the role of father to Annie and her little brother,
Gus. But Paige isn’t sure she’s ready to let him into her
life or her little family. As Shepherd tries doggedly and
zanily to convince Paige that his intentions are true, he
enlists Annie and Gus in his cause. And though her mind
might try to deny him, Paige slowly finds that her heart
will not.

LIESEL LITZENBURGER’S writing has appeared in the
Chicago Tribune, Detroit Free Press, Michigan Quarterly
Review, and Poets & Writers, among other publications.
Her first novel, The Widower, will be published by Shaye
Areheart Books in Summer 2006.
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53⁄16 x 8; 176 pages
ISBN-10: 0-307-33955-6. $12.00 paper (Canada: $15.00)
ISBN-13/EAN: 978-0-307-33955-3
On Sale 2/27/07

British: Rebecca Strong International Literary Agency
Translation: Rebecca Strong International Literary Agency
First Serial: Rebecca Strong International Literary Agency
Audio: Crown
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The Wall Street Journal 
Guide to the Business of Life

By Nancy Keates, Senior Editor

Inspired by the Wall Street Journal’s Personal Journal and
Weekend Journal, this is the complete, one-stop guide to
becoming an expert at everything that defines the good
life today.

S
mart readers find today’s most useful, informative
reporting about living well in the Wall Street
Journal. Now, this expertise is reflected in an all-

original book that takes the place of an entire shelf of
time-consuming guides.

Among the topics covered are:

• Travel: Getting the best airline fares, accessing rat-
ings you can trust for hotels, and finding the best
deals on rental cars.

• Leisure: Knowing what day of the week gets you the
best shopping deals, beating the lines at theme parks,
and getting tickets to a “sold out” event.

• Health and Fitness: Choosing a doctor and a hospi-
tal, deciding on an HMO vs. a PPO, and knowing
what’s what with home gyms and personal trainers.

• Dining and Food: How to get into hot restaurants,
primers on wines and beers, and the dinner party
made easy.

• Cars: Leasing vs. buying, how to spot a great value at
a car auction, and how to deal with car dealers.

• Financing Your Life: What you should know about
home refinancing, home equity loans, 401(k)s, and
wills and trusts.

And much more for a world in which there’s so much
to know and precious little time to learn it.

NANCY KEATES is a senior editor and reporter for the
Wall Street Journal’s Weekend Journal.

Psychology/Self-Help (SEL000000)
73⁄8 x 91⁄4; 480 pages
ISBN-10: 0-307-35105-X. $15.95 paper (Canada: $19.95)
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Slipstream
A Novel

By Leslie Larson

Set in and around the eerie expanse of Los Angeles
International Airport, Slipstream is an intricately crafted
tale of five people who are steadily moving toward a fateful
collision that will change their lives forever.

“Larson is a master of details.…Deftly steers her charac-
ters along a collision course, piling up twists and turns
along the way.” —San Francisco Chronicle

“An accomplished first novel, set in lower middle-class
L.A.” —People

“[Larson’s] prose is fast-paced and edgy, racing toward
the book’s conclusion like a 747 barreling down a run-
way. Her characters are well-drawn…and her portrayal
of Los Angeles is palpably noirish and gritty.”

—Plain Dealer (Cleveland)

“Her exquisitely calibrated prose makes clear she knows
these people to their bones.” —Entertainment Weekly 

“[A] remarkably accomplished first novel…looks at the
intersection of the lives of five people who are ordinary
but unforgettable.…An extremely good read.”

—Toronto Sun

“Impressively rich, darkly plotted, and seriously frighten-
ing.…Larson zooms in on these five deceptively ordinary
people, showing how their lives intersect and climax in
a hail of bullets.” —Publishers Weekly (starred review)

“Larson’s people are alive on the page, and they pulled
me along with them as things got scarier and scarier
until.…Well, you have to read the book to learn that—
and trust me, it will be worth it.” —Dorothy Allison

LESLIE LARSON lives in Berkeley, California. This is her
first novel.

Fiction—Literary (FIC019000)
53⁄16 x 8; 336 pages
ISBN-10: 0-307-33801-0. $14.00 paper (Canada: $18.00)
ISBN-13/EAN: 978-0-307-33801-3
On Sale 2/27/07

British: Crown
Translation: Crown
First Serial: Stuart Bernstein Representation
Audio: Crown

Pub History: A Shaye Areheart Books hardcover (Summer 2006)
ISBN-10: 0-307-33799-5
ISBN-13: 978-0-307-33799-3

F E B R U A R Y

National Publicity

Online Promotion
Featured on NovelThoughts.net

A BookSense 
Noteable Book
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Red Weather
A Novel

By Pauls Toutonghi

A young Latvian-American teenager struggles to under-
stand himself and his immigrant parents in Red Weather,
the stunning debut novel from Pushcart Prize–winner
Pauls Toutonghi.

“A tender, sad portrait…Rudolfs is a full character, awash
with contradictory desires.…The stunningly quiet end-
ing reverberates back through the whole book, throwing
fresh light on…its real ambition.”

—New York Times Book Review

“A lightning rod of captivating humor, colorful characters,
and well-crafted prose.” —Seattle Times

"A bittersweet love letter to a father and a city.”
—Chicago Tribune

“A sweet and entertaining read.…As offbeat and earnestly
comic as the Balodis themselves.”

—Christian Science Monitor

“Unflinching and hilarious.” —Time Out New York

“A first-rate novel about the conflicts, love, and ultimate
understanding between fathers and sons.”

—Hannah Tinti, author of Animal Crackers

“Gary Shteyngart meets David Sedaris meets Frank
McCourt. In other words, [Toutonghi is] whip-smart and
hilarious, and Red Weather is a guaranteed knockout.”

—Darin Strauss, author of Chang and Eng

PAULS TOUTONGHI has been published in Boston
Review, One Story, and Book Magazine, and was the
winner of the first annual Zoetrope: All-Story Short
Fiction Contest. He lives in New York City.

Fiction (FIC000000)
53⁄16 x 8; 256 pages
ISBN-10: 0-307-33676-X. $13.00 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-33676-7
On Sale 2/27/07

British: Renee Zuckerbrot Literary Agency
Translation: Renee Zuckerbrot Literary Agency
First Serial: Renee Zuckerbrot Literary Agency
Audio: Crown

Pub History: A Shaye Areheart Books hardcover (Summer 2006)
ISBN-10: 0-307-33675-1
ISBN-13: 978-0-307-33675-0

F E B R U A R Y

National Publicity

Reading Group Guide Included 
in Book

Included in the New York Times
"Great Reads" Group Ad

Online Promotion
• Promotion on author’s website,

PaulsToutonghi.com
• ReadingGroupGuides.com promotion

Novel Thoughts Title
• Book includes discussion guide and

behind-the-book bonus material
• Featured on NovelThoughts.net
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&QUEEN BEE MOMS
KINGPIN DADS

Reassuring, funny, and unfailingly honest, Rosalind Wiseman tells you how to

navigate situations like these:

• Your daughter is snubbed by her former best friend, but when you try to talk to

the other mom, she blows you off.

• An angry father shouts down the principal at the PTA meeting, saying, “I know

I speak for all parents here when I say—” while you disagree completely.

• Some parents of the children on your daughter’s soccer team want to fire the

coach. Other parents support him. You’re feeling forced to choose sides.

Here, too, are wonderfully on-target descriptions of the archetypal moms and

dads—from Caveman Dad to Hovercraft Mom; a chapter on interpreting the code

phrases other parents use to avoid (or provoke) confrontation; and advice about

dealing with the teachers, coaches, and counselors who can make—or break—your

child’s future.

The New York Times bestselling author of Queen Bees & Wannabes
gives parents the tools to manage conflict, awkward communication,
and social competition with other parents.

R O S A L I N D  W I S E M A N
with Elizabeth Rapoport

Dealing with the Difficult Parents in Your Child’s Life

36
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ROSALIND WISEMAN is the author
of Queen Bees & Wannabes, the
basis for the movie Mean Girls. She
lives in Washington, DC, with her
husband and two children.

ELIZABETH RAPOPORT is a writer
who lives in White Plains, New York.

Also by Rosalind Wiseman
Queen Bees & Wannabes
ISBN-10: 1-4000-4792-7
ISBN-13: 978-1-4000-4792-5
$14.95 paper (Canada: $22.95)

National Publicity

Tie-In with Author’s Lecture
Schedule

Also Available as a Random
House AudioBook
Abridged, 5 CDs
ISBN-10: 0-7393-2504-3
ISBN-13: 978-0-7393-2504-9
$29.95 (Canada: $42.00)

Family—Parenting (FAM034000)
53⁄16 x 8; 352 pages; 4 graphs
ISBN-10: 1-4000-8301-X. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-1-4000-8301-5
On Sale 2/27/2007

All Rights: Crown

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 1-4000-8300-1
ISBN-13: 978-1-4000-8300-8

“A must-read.…Will spare par-
ents endless conflicts and sub-
stitute creative interventions.”

—William Pollack, 
author of Real Boys

“Wise, funny, real, and right on.” 
—Rachel Simmons, 

author of Odd Girl Out

F E B R U A R Y
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THANK 
YOU 
FOR
ARGUING

WHAT ARISTOTLE, LINCOLN, AND HOMER SIMPSON

CAN TEACH US ABOUT THE  ART of PERSUASION

J A Y  H E I N R I C H S

Here comes the latest treat for the word nerds who scooped up
books like Eats, Shoots & Leaves, The Argument Culture, and
On Bullshit. Thank You for Arguing demonstrates how the
principles of ancient rhetoric are as vital as ever—especially
for the next time you really, really want to get your way.
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R hetoric—the art and science of persuasion—
is a hugely important skill that can serve us
well in both career and life. Knowing how to

use it, and how it’s used upon us every day, makes us
savvier citizens, more informed consumers, and more
perceptive observers of the modern world. Also, it’s
just fun to know hypophoria or dialysis when you
hear it, along with Homer Simpson’s Canons of Logic,
The Eddie Haskell Ploy, The Belushi Paradigm, and
lots of other persuasive gambits. Using contemporary
examples to illustrate classical rhetorical strategies,
Jay Heinrichs teaches us not only to recognize stealth
verbal manipulations, but also how to use the rhetorical
arts for our own benefit. Whether it’s a sneaky ad on
a billboard or a spouse trying to steer the selection of
a vacation destination, the forces of persuasion are at
work all around us. Thank You for Arguing is both a
priceless practical tool and exquisite entertainment. A
pretty good argument for reading it, no?

“Inspiring, original, and hysterically funny...rhetoric
doesn't get any better than this.” 

—Gina Barreca, Professor of English, 
University of Connecticut;  Editor, 

The Signet Book of American Humor

JAY HEINRICHS has spent over 25 years in pub-
lishing as a magazine writer, editor, and executive.

Language Arts (LAN018000)
51⁄2 x 81⁄4; 288 pages
ISBN-10: 0-307-34144-5. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-34144-0
On Sale 2/27/07

British: Cynthia Cannell Literary Agency
Translation: Cynthia Cannell Literary Agency
First Serial: Cynthia Cannell Literary Agency
Audio: Crown

F E B R U A R Y

National Publicity

20-City Radio Satellite Tour

Author Interviews
out of New York

Postcard Mailing to Debate
Teachers Mailing List 
(10,000+ Names)

TRP    RIGINAL
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Six Lessons for Six Sons
An Extraordinary Father, A Simple Formula for Success

By Joe Massengale and David Clow

Part inspiring memoir, part practical manual for building a
fulfilling life, Six Lessons for Six Sons shares the important
virtues that self-made man and successful entrepreneur
Joe Massengale taught his sons.

A
s a kid in Marshall, Texas, Joe Massengale told the
classmates who laughed at his poverty that he
was going to get rich one day—and he did. But

more important than the material wealth that Joe
gained are the lessons he learned on his road to wealth
and in turn taught his six sons.

Six Lessons for Six Sons offers simple, deeply personal,
yet universal rules for living your best life. The virtues he
embraces—confidence, fortitude, persistence, pride,
fearlessness, and focus—are a powerful formula for suc-
cess that can be embraced by anyone, no matter their
age or place in life.

Featuring introductions by famous contributors and a
foreword by George Foreman, this is the story of the
American Dream organized around the six inspiring prin-
ciples that guided the lives of Joe Massengale and his six
remarkable sons—and have the power to change yours.

“An awe-inspiring story of fatherly love and dedication.”
—Ebony

“If you want to be inspired to live an extraordinary life—
honestly, ethically, and morally—read this great book.”

—Mark Victor Hansen

Entrepreneur JOE MASSENGALE is the owner of Joe’s
Expert Tree Service. He lives in Los Angeles.

DAVID CLOW is a business consultant and journalist.
He lives in Los Angeles.

Self-Help (SEL000000)
53⁄16 x 8; 304 pages
ISBN-10: 0-307-23811-3. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-23811-5
On Sale 2/27/07

All Rights: Crown

Pub History: A Harmony hardcover (Spring 2006)
ISBN-10: 0-307-23810-5
ISBN-13: 978-0-307-23810-8

F E B R U A R Y

National Publicity
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Nell Gwynne
A Novel

By Diane Haeger

Flush with scandal, real historical figures, accurate period
detail from the early years of the English Restoration, and an
enduring love story, this marvelous novel tells the story of
the legendary actress who became mistress to King Charles
II. Fans of historical novelists like Philippa Gregory, Margaret
George, and Karleen Koen will treasure Nell Gwynne.

N
ell Gwynne, born into poverty and raised in a
brothel, starts her working life selling oranges in
the pit at London’s newly reopened King’s Theater,

just after the Plague and the subsequent Great Fire have
devastated the city. Through sheer determination—and a
fiery sense of humor—Nell makes her way out of the pit
and onto the stage, becoming the leading comedic
actress of the day. Her talent and beauty soon make her
the toast of London, and men of all classes fall in love
with her. It is the attention of one man that changes her
life forever: Nell becomes the mistress of Charles II. The
poor orange seller with no future suddenly finds herself in
the middle of the highest of all social circles, where she
must quickly learn whom to trust—and whom to never
turn her back on.

“Diane Haeger is no stranger to tales of royal romance.”
—Historical Novels Review

DIANE HAEGER is also the author of The Ruby Ring,
Courtesan, and The Secret Wife of George IV. She lives in
California.

Fiction—Historical (FIC014000)
53⁄16 x 8; 368 pages
ISBN-10: 0-307-23751-6. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-23751-4
On Sale 2/27/07

British: Crown
Translation: Irene Goodman Literary Agency
First Serial: Crown
Audio: Crown

F E B R U A R Y

National Publicity

Reading Group Guide Included 
in Book

Advertising
Included in the Bookpage and
Romantic Times full-page historical
fiction group ad

Online Promotion
• Feature in CrownHistoricals.com 

e-newsletter
• ReadingGroupGuides.com promotion

TRP    RIGINAL
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Whether you love the Cartoon Network’s hit animated series or
never miss Aaron McGruder’s daily comic strip, you won't want to be
without this ultimate Boondocks fan book.

ALL THE RAGE
The Boondocks Past and Present

by AARON McGRUDER
“Jesus was black, Ronald Reagan was the Devil, and the government

is lying about 9/11.” —HUEY FREEMAN

42
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National Publicity

Advertising
Boston Phoenix
Chicago Reader
Comics Journal
LA Weekly
Village Voice
Washington City Paper

Online Promotion
• Promotion on author website,

BoondocksTV.com
• Advertising on ComedyCentral.com,

MTVU.com, and CartoonNetwork.com

Also by Aaron McGruder
Public Enemy #2
ISBN-10: 1-4000-8258-7
ISBN-13: 978-1-4000-8258-2
$15.95 paper (Canada: $22.95)

Birth of a Nation
ISBN-10: 1-4000-8316-8
ISBN-13: 978-1-4000-8316-9
$13.95 paper (Canada: $21.00)

A Right to Be Hostile
ISBN-10: 1-4000-4857-5
ISBN-13: 978-1-4000-4857-1
$16.95 paper (Canada: $25.95)

TRP    RIGINAL

the Boondocks, Aaron McGruder's hilariously
offensive comic strip, has never been afraid to
tell it like it is. Now that Huey, Riley, and

Granddad have their own hit animated series on the
Cartoon Network’s Adult Swim, the masses are
praising McGruder’s precocious preteens and their
brilliant politically and racially charged humor.

Now, for the true fan, there is All the Rage: The
Boondocks Past and Present. Full of for-fans-only
extras, such as:

• never-before-seen Boondocks comics and
strips that have been censored by the national
media with commentary by the author

• McGruder’s presyndication strips from The
Source and his college newspaper

• interviews with creator Aaron McGruder
• politically charged commentary on the series

AARON McGRUDER is the creator of the Boondocks
comic strip, which appears daily in more

than 250 newspapers around the country
and weekly as one of the most popular
shows on the Cartoon Network. He is
also the author of three bestselling

Boondocks collections. For more information,
go to BoondocksTV.com.

Humor—Comics (HUM002000)
8 x 10; 256 pages
ISBN-10: 0-307-35266-8. $16.95 paper (Canada: $21.95)
ISBN-13/EAN: 978-0-307-35266-8
On Sale 2/20/07
British: Crown
Translation: Crown
First Serial: Paradigm
Audio: Paradigm
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Flapper
A Madcap Story of Sex, Style, Celebrity, and the Women Who Made America Modern

By Joshua Zeitz

Through the lives of Zelda Fitzgerald, Coco Chanel, Clara Bow,
and other Jazz Age luminaries, Flapper tells the fascinating
story of the making of modern culture.

F
linging aside the Victorian manners that kept her
disapproving mother corseted, the New Woman of
the 1920s sneaked gin, hiked her hemlines, necked

in roadsters, and earned her own keep. Her newfound
freedom heralded a radical change in American culture.

Whisking us from the Alabama country club where
Zelda first caught Scott Fitzgerald’s eye to the Man-
hattan speakeasies where New Yorker columnist Lois
Long partied till daybreak, historian Joshua Zeitz tells the
story of America’s first sexual revolution, its first mer-
chants of cool, and the women who ushered in the first
truly modern decade.

“Engagingly blends solid academic research with a
delightful pop culture sensibility.”

—San Francisco Chronicle 
“With splendid photographs of bobbed women and 
brilliantined young men, Flapper is the cat’s pajamas.”

—O, The Oprah Magazine
“The young women of 2006 who wear smart business
suits to work, listen to iPods on the subway, drink fancy
martinis after hours, and insist that their sexual behav-
ior is entirely their own business are the lineal descen-
dants of the flapper, even if none of them has ever
heard the word.” —Washington Post Book World

JOSHUA ZEITZ is a lecturer in American history at the
University of Cambridge. His writings have appeared in
The New Republic, New York Times, Los Angeles Times, and
Washington Post.

History—United States—20th Century; Women’s Studies
(HIS036060/SOC028000)
53⁄16 x 8; 352 pages; 27 black-and-white photographs throughout
ISBN-10: 1-4000-8054-1. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-1-4000-8054-0
On Sale 2/6/07

All Rights: Writers House, LLC

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 1-4000-8053-3
ISBN-13: 978-1-4000-8053-3

F E B R U A R Y

National Publicity

P.O.P.
ISBN-13: 978-0-307-35370-2
“Women’s History” Easel-Backed
Poster
(no charge)
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Get Stuffed
24 Projects for the Bereaved Pet Owner

By Chuck Iglesias

Learn how you can give your dear departed pet the gift of
immortality in the most perversely funny animal book since
101 Uses for a Dead Cat and The Book of Bunny Suicides.

W
hen a pet dies, it’s traumatic for the whole fam-
ily. What better way to keep your loyal friend in
your lives and homes than stuffing it and orna-

mentally displaying it on a shelf? But what if taxidermy
just isn’t quite enough? Finally, there is Get Stuffed, a
fully illustrated guide featuring twenty-four inspired
projects that enable you to convert your late pets into
genuinely useful household objects. Whether it’s a dog-
gie TV remote holder, a kitty foot-warmer (batteries
required), or parakeet bookends, these one-of-a-kind
projects ensure that every departed pal enjoys the same
friend-to-the-end usefulness they did in their living
years…without the bother and expense of feeding and
cleaning up after them. Home taxidermy has never been
so fun!

CHUCK IGLESIAS has an MBA from Harvard Business
School and runs a dynamic, fast-track taxidermy enter-
prise. He lives in Oregon.

Humor (HUM000000)
51⁄2 x 51⁄2; 64 pages; 50 four-color photographs
ISBN-10: 0-307-35119-X. $10.95 paper
ISBN-13/EAN: 978-0-307-35119-7
On Sale 3/27/07

British: The Ivy Press 
Translation: The Ivy Press 
First Serial: Crown
Audio: The Ivy Press

M A R C H

National Publicity

Author Interviews
out of New York

Advertising
The Onion

Mailing to State Taxidermy
Chapters

P.O.P.
ISBN-13: 978-0-307-35408-2
4-copy L-card counter display
$43.80 (NCR)
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* A N  E X C E R P T  F R O M  Get Stuffed
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Our Town
A Heartland Lynching, a Haunted Town, and the Hidden History of White America

By Cynthia Carr

For readers of Diane McWhorter’s Carry Me Home and
Timothy Tyson’s Blood Done Sign My Name, Our Town is
an epic account of a brutal lynching and a quiet Midwestern
town’s struggle to come to terms with it.

I
n August 1930, one of the most infamous lynchings in
American history was recorded in a chilling photo-
graph that became an iconic image of white brutality.

Nearly 75 years later, journalist Cynthia Carr set out to
examine how Marion, Indiana, the town she had loved as
a child, could harbor such dark secrets. In a sweeping nar-
rative that takes her from the angry energy of a white
supremacist rally to the peaceful fields of an all-black
settlement close to Marion, Carr is forced to confront
the possibility of her own grandfather’s involvement in
the lynching and lays bare raw truths about race in
America—past and present.

“The page-turning drive of a detective story…One of the
most fascinating and challenging explorations of [race]
to arrive in a long time.” —Mother Jones

“Haunted, obsessed…[James] Baldwin would have
admired Carr’s intelligent, driven, traumatic reckoning.”

—New York Newsday

“Unfolds like Rashomon with a cast of hundreds…
Righteous in its fight for truth.” —Entertainment Weekly,

Editor’s Choice

“Carr joins the likes of Edward Ball and Diane McWhorter
in helping lead America to the promised land of racial
reconciliation.” —Debra Dickerson, Elle

CYNTHIA CARR was for many years an arts writer for
the Village Voice. She lives in New York.

History (HIS000000)
61⁄8 x 91⁄4; 512 pages; 8-page black-and-white insert
ISBN-10: 0-307-34188-7. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-0-307-34188-4
On Sale 3/27/07

All Rights: Joy Harris Literary Agency Inc.

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 0-517-70506-0
ISBN-13: 978-0-517-70506-3

M A R C H

National Publicity

Online Promotion
Inclusion in the African-American
corporate e-newsletter 
(3,450 contacts)

Mailing to African-American
Accounts
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The Power of Purpose
Living Well by Doing Good

By Peter S. Temes

A secular Purpose-Driven Life, this inspiring guide reveals
the fast track to a happy life and meaningful success—
learning to think of others before ourselves—with examples
from Mother Teresa and Michael Jordan.

I
n this inspiring book, Peter S. Temes shows how to
make the connection between reaching out to others
and reaching our own goals. In lively prose, Temes

explains the three levels of thinking available to us as we
interact with others and shows that it is only the third
level of thinking—when we think of others before our-
selves—that offers us the fast track to happiness. He
explores the nature of ambition, shares fascinating
advice that applies to both professional and personal
elements of life, and tells stories of successful people
who have lived by these very ideals.

The Power of Purpose is a map for finding the confidence
and power, the opportunities and occasions, and, most
important, the techniques and strategies for centering your
relationships and your work on helping other people.
There is no better or more rewarding purpose you can
find, and no more practical tool for achieving success.

“Worth savoring.” —Houston Chronicle

PETER S. TEMES is president of Antioch New England
Graduate School. He is a past president of the Great
Books Foundation and has taught at Harvard, Columbia,
and New York universities.

Self-Help (SEL000000)
53⁄16 x 8; 304 pages
ISBN-10: 0-307-33715-4. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33715-3
On Sale 3/27/07

British: Marly Rusoff & Associates
Translation: Marly Rusoff & Associates
First Serial: Crown
Audio: Crown

Pub History: A Harmony hardcover (Spring 2006)
ISBN-10: 0-307-33693-X
ISBN-13: 978-0-307-33693-4

M A R C H
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A PIECEOF CAKE
THE BESTSELLING MEMOIR OF CUPCAKE BROWN’S 

HARROWING AND INSPIRING LIFE—FROM THE STREETS TO 

ONE OF THE NATION’S LARGEST LAW FIRMS—PROVES THAT

“NOTHING IS IMPOSSIBLE IF YOU TRY.”

“An engaging account…of a 
remarkable life filled with pain and
wisdom, hope and redemption.”

—San Francisco Chronicle

“Caution: By page two of A Piece of
Cake you'll realize that whatever
you had planned for the next 24
hours will just have to wait...”

—Essence

“Dazzles you with the amazing
change that is possible in one life-
time…a story that is poetic...”

—Washington Post Book World

A MEMO IR

CUPCAKE BROWN

BESTSELLER
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AT ELEVEN, Cupcake Brown ran away from an

abusive foster parent only to find herself in a

world of drugs, alcohol, prostitution, and gang-

banging. At twenty-five, she hit rock bottom. With

the help of a group of people who would become

closer than family, she began to rebuild her life,

eventually graduating from college and law

school. Heart-wrenching, startlingly funny, and

ultimately inspiring, Cupcake’s journey proves

that anyone can be redeemed.

CUPCAKE BROWN practices law at one of the

nation’s largest law firms and lives in San

Francisco.

Sure to Become 
a Paperback Classic

Biography—People of Color (BIO002000)
53⁄16 x 8; 480 pages
ISBN-10: 1-4000-5229-7. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-1-4000-5229-5
On Sale 3/27/07

British: International Creative Management
Translation: International Creative Management
First Serial: Crown
Audio: Crown

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 1-4000-5228-9
ISBN-13: 978-1-4000-5228-8

National Publicity

Reading Group Guide Included 
in Book

Online Promotion
• Advertising campaign with 

African-American Literary Book Club
(AALBC.com)

• Inclusion in the corporate 
African-American e-newsletter
(3,450 contacts)

Mailing to African-American
Accounts, Newsletter Contacts,
Bookgroup Coordinators, and
Women’s Recovery Groups

P.O.P.
12-copy floor display
ISBN-10: 0-307-38142-0
ISBN-13: 978-0-307-38142-2
$179.40 (Canada: $239.40)

ISBN-13: 978-0-307-35366-5
Easel-Backed Poster (no charge)

Also Available as a Random
House AudioBook
Abridged, 5 CDs
ISBN-10: 0-7393-2501-9
ISBN-13: 978-0-7393-2501-8
$29.95 (Canada: $42.00)

M A R C H
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POSITIVE DISCIPLINE A-Z is brimming
with solutions to just about every parenting
problem you can imagine—in alphabetical
order. This book explains the concepts in
the Positive Discipline approach and offers
general pointers that can be applied to
many situations. 

POSITIVE DISCIPLINE: THE FIRST
THREE YEARS provides answers for par-
ents who want to start their child out with
the proper foundations. With information on

everything from communicating with infants
to potty-training, the book teaches parents
to use kind but firm support to raise chil-
dren who are both capable and confident. 

With POSITIVE DISCIPLINE FOR
PRESCHOOLERS, parents can help their
young children learn valuable social skills
both in and outside of the classroom
while avoiding the power struggles that
often come with the challenges of learn-
ing and growing.

Millions of parents trust the “Positive Discipline” series for practical, non-
punitive behavior solutions that help children gain self-confidence and
self-discipline. Now, three of the biggest books from the bestselling series
return, revised and updated with the latest advice to help parents teach
boundaries to children of every age.

POSITIVE
DISCIPLINE

THE

SERIES

POSITIVE DISCIPLINE A-Z
1001 Solutions to Everyday Parenting Problems

BY JANE NELSEN, ED.D., LYNN LOTT, M.A., M.F.T., AND H. STEPHEN GLENN

POSITIVE DISCIPLINE: THE FIRST THREE YEARS
From Infant to Toddler—Laying the Foundation for 

Raising a Capable, Confident Child

BY JANE NELSEN, ED.D., CHERYL ERWIN, M.A., AND ROSLYN DUFFY

POSITIVE DISCIPLINE FOR PRESCHOOLERS
For Their Early Years—Raising Children Who are 

Responsible, Respectful, and Resourceful

BY JANE NELSEN, ED.D., CHERYL ERWIN, M.A., AND ROSLYN DUFFY
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PRAISE FOR THE “POSITIVE DISCIPLINE” SERIES:

“Good, practical ways to guide a child—and save your
sanity.” —MARGUERITE KELLY, AUTHOR OF

THE MOTHER’S ALMANAC

“The perfect blend of kindness and firmness.”
—JOHN F. TAYLOR, AUTHOR OF

HELPING YOUR HYPERACTIVE/ADD CHILD

“Once parents grasp and use the amazing power of
Positive Discipline, their home will be transformed into
a place of love and learning like no other.”

—DR. JOAN K. COMEAU, PRESIDENT, 

FAMILY INFORMATION SERVICES

JANE NELSON, LYNN LOTT, CHERYL ERWIN, and
ROSLYN DUFFY are all family and child therapists.
Their “Positive Discipline” books have sold over 2
million copies.

Family/Parenting (FAM034000)
73⁄8 x 91⁄8; 352 pages; 47 line drawings
$16.95 paper (Canada: $21.95)
ISBN-10: 0-307-34557-2
ISBN-13/EAN: 978-0-307-34557-8
On Sale 3/27/07

British: Crown
Translation: Crown
First Serial: Crown
Audio: Jane Nelsen

M A R C H

Family/Parenting (FAM034000)
73⁄8 x 91⁄8; 320 pages; 40 line drawings
$16.95 paper (Canada: $21.95)
ISBN-10: 0-307-34159-3
ISBN-13/EAN: 978-0-307-34159-4
On Sale 3/27/07

British: Crown
Translation: Crown
First Serial: Crown
Audio: Jane Nelsen

National Publicity

Online Promotion
Banner advertising with
FamilyCorner.com

Postcard Mailing to PTA
Presidents List (3,000+ names)

Also in the “Positive Discipline”
Series
Positive Discipline for Teenagers,
Revised 2nd Edition
ISBN-10: 0-7615-2181-X
ISBN-13: 978-0-7615-2181-5
$16.95 paper (Canada: $25.95)

Positive Discipline for Single Parents,
Revised and Updated 2nd Edition
ISBN-10: 0-7615-2011-2
ISBN-13: 978-0-7615-2011-5
$16.95 paper (Canada: $25.95)

Family/Parenting (FAM034000)
73⁄8 x 91⁄8; 368 pages; 40 line drawings
$16.95 paper (Canada: $21.95)
ISBN-10: 0-307-34160-7
ISBN-13/EAN: 978-0-307-34160-0
On Sale 3/27/07

British: Crown
Translation: Crown
First Serial: Crown
Audio: Jane Nelsen
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Dr. Robert Greene’s Perfect 
Hormonal Balance for Pregnancy

A Groundbreaking Plan for Having a Healthy Baby and Feeling Great

By Robert A. Greene, M.D., and Laurie Tarkan

This groundbreaking book presents a revolutionary plan for
attaining optimal hormonal balance throughout pregnancy,
a key factor in the health of mother and child alike.

F
rom the emotional chaos and nausea of the first
trimester to the fatigue and “brain fog” of the sec-
ond and the bloating and nesting rituals of the

third, fluctuating levels of estrogen, progesterone, and
other hormones can turn a pregnancy into a virtual roller
coaster. Dr. Robert Greene’s Perfect Hormonal Balance for
Pregnancy is the first book to focus on these dramatic
changes and how they impact both the expectant mom’s
well being and her baby’s brain development and health.
This groundbreaking program offers a proven plan for
achieving healthy hormonal balance from conception
through the postpartum period.

Dr. Greene’s comprehensive program features thought-
ful recommendations on diet, exercise, and stress 
reduction; advice on overcoming common pregnancy 
ailments; and information on cutting-edge treatments for
more serious problems. Based on years of research and
clinical experience, here is a clear, reassuring, and practi-
cal guide to simple changes that will make for a happy,
healthy pregnancy.

ROBERT A. GREENE, M.D., is an ob-gyn and reproduc-
tive endocrinologist who founded Specialty Care for
Women to help patients with hormonal difficulties. He
lives in Redding, California.

LAURIE TARKAN is the author of My Mother’s Breast.
She writes for the New York Times and has written arti-
cles for Parenting, Self, Child, Fit Pregnancy, and other
national magazines.

Health—Pregnancy & Childbirth (HEA041000)
61⁄8 x 91⁄4; 352 pages; 15–20 black-and-white charts and diagrams
ISBN-10: 0-307-33738-3. $15.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-0-307-33738-2
On Sale 3/13/07

All Rights: Crown

M A R C H

National Publicity

National Radio Campaign

Online Promotion
Banner advertising in 
UrbanBaby.com e-newsletter

Also by Robert A. Greene, M.D.
Dr. Robert Greene’s Perfect Balance
ISBN-10: 0-307-33620-4
ISBN-13: 978-0-307-33620-0
$14.95 paper (Canada: $21.00)

TRP    RIGINAL

TRP_Spring07_Master  8/2/06  4:35 PM  Page 54



55

Fragile Innocence
A Father’s Memoir of His Daughter’s Courageous Journey

By James Reston, Jr.

A riveting account of a young girl left disabled by a sudden
illness and her family’s dramatic struggle to cope.

“A page-turning read…so dramatic and so well-told 
that the book reads like a thriller, laced with an 
agonizing mystery.” —Washington Post Book World

“A story of love and hope.” —Newsweek

“Moving.” —People magazine

When Hillary Reston was two years old, she was
struck by an incredibly high fever. On her doctor’s
advice, her parents administered baby aspirin and

waited for the fever to subside.Within months, their child
was overwhelmingly different. The family watched in hor-
ror as its once bubbly little girl suffered from seizures and
lost her ability to speak. Eventually, her kidneys failed
completely. Years later, Hillary’s parents still had no idea
what happened to their child.

Fragile Innocence tells the story of the Reston family,
from the terrible discovery of the depth of Hillary’s illness
to the triumphant strength and courage of the young
woman she has become. This story of an innocent child
devastated by pure chance and one family’s struggle with
chronic illness also addresses some of the most daunting
social issues of our day—stem cell research, animal organ
transplant, and reproductive and therapeutic cloning,
putting a human face on these controversies.

JAMES RESTON, JR., is the critically acclaimed author of
13 books. He lives in Maryland.

Autobiography (BIO000000)
53⁄16 x 8; 272 pages
ISBN-10: 1-4000-8244-7. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-1-4000-8244-5
On Sale 3/27/07

All Rights: Crown

Pub History: A Harmony hardcover (Spring 2006)
ISBN-10: 1-4000-8243-9
ISBN-13: 978-1-4000-8243-8

M A R C H

National Publicity
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The Book of Understanding
Creating Your Own Path to Freedom

By Osho

The revolutionary teachings of Osho continue to inspire
people, selling millions of copies of his books here and
throughout the world. The Book of Understanding is the
clearest and most comprehensive statement of his unique
“whole person” approach to a new spirituality.

W
ith his contemporary approach to spirituality,
Osho says that most people live their lives in a
destructive state of “either/or.” Now, in a

thought-provoking, wide-ranging new presentation of
Osho’s vision, we learn about the importance of embracing
all aspects of ourselves, from the earthy, pleasure-loving
qualities to the watchful, silent qualities.

In this essential work, Osho challenges us to examine
and break free of the antiquated belief systems and preju-
dices that prevent us from realizing our full potential.
Once we discover our authentic, whole self, we can live
with integrity, able to respond creatively and compassion-
ately to the current religious, economic, cultural, and
political divisions that plague our society.

“Comprehensive and provocative.…Provides a clear
glimpse of Osho’s assertive style as well as his central
themes of freedom and human energy.…Very accessible
to Westerners seeking a path to authentic living.”

—Publishers Weekly

OSHO is one of the best-known and most provocative
philosophers of the 20th century. His forthcoming book,
Emotional Wellness, will be published by Harmony in
April 2007.

Religion—Spirituality (REL062000)
53⁄16 x 8; 288 pages
ISBN-10: 0-307-33787-1. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33787-0
On Sale 3/27/07

All Rights: Crown

Pub History: A Harmony hardcover (Spring 2006)
ISBN-10: 0-307-33694-8
ISBN-13: 978-0-307-33694-1

M A R C H

National Publicity
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Whoosh Boom Splat
The Garage Warrior’s Guide to Building 20 Projectile Shooters

By William Gurstelle

The author of the bestselling Backyard Ballistics and
Adventures from the Technology Underground combines
the history of projectile-shooting machines with complete
directions for building them.

I
n a return to the hands-on, easy to understand how-
to approach of Backyard Ballistics, William Gurstelle 
discusses the homemade machines that garage warriors

dream of quitting their jobs to build. From the high-voltage
spud gun to the Jam Jar Jet, Yagua blowpipe, marshmal-
low shooter, and gotta-have-one T-shirt cannon,
Gurstelle shows readers how to construct devices, with
complete directions, sidebars packed with trivia of every
variety imaginable, and notes about important tools for
every garage warrior to own. Also featured is each
machine’s historical origins and information about what
makes each of them so cool. Whoosh Boom Splat is a must-
have for Gurstelle fans and weekend warriors everywhere.

WILLIAM GURSTELLE’S other books include Building
Bots and The Art of the Catapult. When not building
devices that make stuff go whoosh, boom, and splat,
William is a contributing editor at Make magazine and
writes frequently for Wired, The Rake, and several other
national magazines.

Science—Applied Sciences (SCI003000)
73⁄8 x 91⁄4; 192 pages
30 black-and-white photographs; 10 Line drawings
ISBN-10: 0-307-33948-3. $16.95 paper (Canada: $21.95)
ISBN-13/EAN: 978-0-307-33948-5
On Sale 3/27/07

British: Crown
Translation: Crown
First Serial: Crown
Audio: Dystel & Goderich Literary Agency

M A R C H

National Publicity

National Radio Campaign

Onilne Promotion
• Banner advertising on

BoingBoing.net, SCIAM.com
(Scientific American), Wired.com,
and ThinkGeek.com

• Book promotions on author’s blog,
NFTTU.blogspot.com

Also by William Gurstelle
Adventures from the Technology
Underground
ISBN-10: 1-4000-5082-0
ISBN-13: 978-1-4000-5082-6
$25.00 hardcover (Canada: $35.00)
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You’re in Charge—Now What?
The 8 Point Plan

By Thomas J. Neff and James M. Citrin

This bestselling guide for anyone about to start a new job in
a leadership role teaches you how to succeed in the first
100 days, based on interviews with top business leaders
who went through major transitions.

T
om Neff and Jim Citrin are two of the world’s lead-
ing experts on what it takes to succeed in a new
job. As key figures at Spencer Stuart (hailed by the

Wall Street Journal as the number one brand name in
CEO searches), they understand the criteria for success
when they place someone in a new leadership role.
Based on in-depth conversations with people like Jeffrey
Immelt of GE and Paul Pressler of The Gap, You’re in
Charge—Now What? reveals eight specific lessons that
will form the foundation for success for everyone—from
a new project manager all the way up to the CEO.

“Essential reading for newcomers.” —USA Today

“If you are heading into a new leadership role, read this
book before you begin if you want to finish in triumph.”

—Jack Valenti, retired president and CEO,
Motion Picture Association of America

“You’re in Charge—Now What? asks all the right 
questions and tracks down all the right answers from
the people who ought to know.” —Dick Parsons,

chairman and CEO, Time Warner, Inc.

THOMAS J. NEFF is chairman of Spencer Stuart U.S.
JAMES M. CITRIN leads Spencer Stuart’s Global
Technology, Communications, and Media Practice.

Business & Economics—Management (BUS041000)
53⁄16 x 8; 320 pages
ISBN-10: 1-4000-4866-4. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-1-4000-4866-3
On Sale 3/27/07

All Rights: Crown

Pub History: A Crown Business hardcover (Spring 2005)
ISBN-10: 1-4000-4865-6
ISBN-13: 978-1-4000-4865-6

M A R C H

National Publicity

Also by James Citrin
The 5 Patterns of Extraordinary Careers
ISBN-10: 1-4000-8168-8
ISBN-13: 978-1-4000-8168-4
$14.00 paper (Canada: $21.00)
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The Moonlit Cage
A Novel

By Linda Holeman

Moving swiftly between the tents of the Afghan plains to the
tropical mansions of India to the dirty streets of London,
The Moonlit Cage is a beautifully written novel about a 
19th-century woman who, cursed by a jealous tribeswoman
and forced from her life in the Hindu Kush, travels to
Victorian England in her desperate quest for survival.

A
fter living a simple life in a small Muslim village,
Darya’s world is irreparably shattered when her
father’s hateful second wife curses her to lifelong

barrenness in front of the whole village. Worthless now,
she is traded to a passing nomadic tribe, but the mar-
riage is one of sad loneliness for Darya. Enduring years of
beatings by her cruel husband, and tired of living as an
outcast, she finally flees, barely escaping with her life.

Destitute and alone, Darya meets David Ingram, an
enigmatic Englishman traveling in Afghanistan, who
agrees to take her as far as Bombay. From there, her jour-
ney takes her to London, the heart of the mighty British
Empire, where polite society could prove to be more per-
ilous than the cruel landscape she has escaped.Will Darya
be done in by the social vipers that surround her? Or will
David conquer his fears of his own past and rescue her
once again?

Combining the appeal of historical fiction about
Victorian women, such as Slammerkin, with novels set in
the Middle East, like The Kite Runner, The Moonlit Cage is
an enthralling and utterly satisfying story that will
absorb you to the last page.

LINDA HOLEMAN lives in Winnipeg, Manitoba.

Fiction (FIC000000)
53⁄16 x 8; 432 pages
ISBN-10: 0-307-34649-8. $14.95 paper
ISBN-13/EAN: 978-0-307-34649-0
On Sale 3/27/07

British: The Helen Heller Agency 
Translation: The Helen Heller Agency
First Serial: Crown
Audio: Crown

M A R C H

National Publicity

Reading Group Guide Included 
in Book

Advertising
Included in the Bookpage and
Romantic Times full-page historical
fiction group ad

Online Promotion
• CrownReads.com e-newsletter
• ReadingGroupGuides.com promotion

Also by Linda Holeman
The Linnet Bird
ISBN-10: 1-4000-9740-1
ISBN-13: 978-1-4000-9740-1
$14.95 paper (NCR)
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A Piece of Normal
A Novel

By Sandi Kahn Shelton

From the author of What Comes After Crazy, which People
magazine called “a zany, affecting first novel,” comes a
hilarious and poignant tale that chronicles the reconnection
of two sisters after years of tension and secrets.

A
dvice columnist Lily Brown is still close with her
ex-husband, Teddy—so close that she routinely
sets him up on dates and then commiserates with

him when things don’t go well. Lily loves her quiet life
with her four-year-old son, living in the house she grew
up in, and she’d be the first to say she doesn’t want any
excitement. Clearly, Teddy isn’t the only one who can’t
seem to move on.

But life has a way of changing your plans. When Lily’s
troubled, long-lost sister, Dana, returns to their childhood
home after 10 years, not only does she bring some much-
needed energy and pizzazz into the house, she also makes
Lily face a long-buried family secret, one that changes
Lily’s idea of herself and the meaning of family forever.

Former “Wit’s End” columnist for Working Mother,
SANDI KAHN SHELTON is a feature writer for the New
Haven Register and a regular contributor to women’s
magazines. She lives in Guilford, Connecticut.

Fiction (FIC000000)
53⁄16 x 8; 352 pages
ISBN-10: 1-4000-9732-0. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-1-4000-9732-6
On Sale 3/27/07

All Rights: Crown

Pub History: A Shaye Areheart Books hardcover (Summer 2006)
ISBN-10: 1-4000-9731-2
ISBN-13: 978-1-4000-9731-9

M A R C H

National Publicity

Novel Thoughts Title
• Book includes discussion guide and

behind-the-book bonus material
• Featured on NovelThoughts.net

Also by Sandi Kahn Shelton
What Comes After Crazy
ISBN-10: 1-4000-9730-4
ISBN-13: 978-1-4000-9730-2
$13.95 paper (Canada: $21.00)
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You Are My Gorgeous Friend
Loving Wildly, Learning Deeply from Our Friendships

By SARK

A glowing celebration of friendships, wrapped up in an
irresistible package of brightly colored drawings and art,
inspiring messages and whimsical musings in SARK’s sig-
nature style.

S
ARK has long enchanted readers with her hand-
written, hand-drawn, vibrantly illustrated journal-
style explorations of what it means to be splendidly

human and truly alive. In You Are My Gorgeous Friend,
she brings her trademark beloved style and celebrated
spirit and insights to a full-color, warm, wise, and fresh
look at friendship.

Blending perceptive observations, useful advice, and
stories of her own successes and stumblings, SARK pro-
vides gentle yet powerful perspectives and illuminates
both the joys and challenges of friendships of all kinds.
She writes about forming friendships with other adults,
places, books, children, and especially yourself. Here as
well are new ways to expand on and cherish these
friendships, including a joy locater map, adventure itiner-
aries, tips on how to extravagantly lounge together, and
plans for eccentric friendship gatherings. With spaces
for reader’s to add their own art and photographs, You
Are My Gorgeous Friend is a look at friendship as only
SARK could present it.

SARK (Susan Ariel Rainbow Kennedy) is an author/artist
and acclaimed teacher on the subject of creativity. Her
past 13 books include Succulent Wild Woman, Inspiration
Sandwich, Transformation Soup, and Eat Mangoes Naked.
She lives in a Magic Cottage in San Francisco, California.

A P R I L

National Publicity

20-City Radio Satellite Tour

Tie-In to Author Lecture Schedule

Online Promotion
• Google Adwords campaign
• E-Card for author’s contact list
• Promotion on author’s website,

PlanetSARK.com

Mailing to Myth of You and Me
Friends List
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Inspiration & Personal Growth (OCC019000)
71⁄2 x 91⁄4; 208 pages; four-color illustrations throughout
ISBN-10: 0-307-34169-0. $17.95 paper (Canada: $22.00)
ISBN-13/EAN: 978-0-307-34169-3
On Sale 4/24/2007

British: The Creative Culture, Inc.
Translation: The Creative Culture, Inc.
First Serial: Crown
Audio: The Creative Culture, Inc.
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Bullies, Tyrants, and Impossible People
How to Beat Them Without Joining Them

By Ronald M. Shapiro and Mark A. Jankowski, with James Dale

In this guide for dealing with impossible people at work, in
life, and at home, Ron Shapiro and Mark Jankowski show how
to defuse even the most uncomfortable run-in with the most
ornery bully—then flip the script and come out smiling.

T
his practical guide provides the tools you’ll need to
deal with your nothing-is-ever-good-enough boss,
your everything-is-a-competition client, and even

your kvetching mother-in-law. First you need to classify
your tyrant from the wide range out there—from the
Situationally Difficult People (they’ve had a bad day and
they’re taking it out on you) to the Simply Difficult (it’s
their 24/7 m.o.). Then you’ll learn foolproof ways to shift
the dynamic, sidestep confrontation, and turn a losing
situation into a winning one.

“Ron Shapiro has always been a calm voice of 
reason…Here, he and Mark Jankowski share their 
techniques for creating workable solutions when dealing
with even the most difficult people.” —Bob Costas

“The day I finished the book, I found myself in conflict
with an apparent bully, and before reverting to habit,
I recalled Ron’s masterful techniques to defuse the 
situation. Colleagues who witnessed the circumstances
asked in awe, ‘How’d you do that?’ ‘Read the book!’”

—Steve Mosko, president, Sony Pictures Television

RONALD M. SHAPIRO is an attorney, sports agent,
educator, and civil leader. He is cofounder of the Shapiro
Negotiation Institute with MARK A. JANKOWSKI, who
has lectured on negotiation and dispute resolution at
John Hopkins University and The Wharton School. The
Shapiro Negotiation Institute is located in Baltimore.

Business (BUS000000)
53⁄16 x 8; 288 pages
ISBN-10: 1-4000-5012-X. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-1-4000-5012-3
On Sale 4/24/07

All Rights: Crown

Pub History: A Crown Business hardcover (Summer 2005)
ISBN-10: 1-4000-5011-1
ISBN-13: 978-1-4000-5011-6
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National Publicity

BESTSELLER
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Instant Love
Fiction

By Jami Attenberg

Not since Kissing in Manhattan has there been a book as
sexy, electrifying, and startlingly revealing as Instant Love,
which cleverly identifies that moment when we all fall in
and out of love.

I
n Instant Love, well-known blogger and journalist Jami
Attenberg explores what it means to be in love and
what it means to be lonely—and particularly what it

means to be both at the same time. With a keen eye for
all-too-real details, Attenberg brings us into the roman-
tic lives of three young women: the precocious Holly,
who grows up to be a woman with adventurous sexual
tastes; her settled-down sister Maggie, who turns out to
be not-so-settled after all; and a shy, wandering artist
named Sarah Lee, who gives up the search for love—just
before she finds it.

Equally powerful and heartbreakingly sad, yet always
balanced with elation and hope, Instant Love is an excep-
tionally honest look at the modern search for connection.

“A brutally honest story of human relationships.…[A]
funny, perceptive debut.” —Publishers Weekly

“Attenberg’s dry wit, effective use of structure, and 
portrayal of characters who are at once familiar and
unpredictable places her on the literary shelf along the
likes of Lorrie Moore.” —Venus

JAMI ATTENBERG is a freelance writer whose work has
appeared in Salon, Nylon, San Francisco Chronicle, and
Print. She lives in Brooklyn, New York, where she runs her
seven-year-old blog. This is her first book. Visit her at
JamiAttenberg.com.

Fiction—Literary (FIC019000)
53⁄16 x 8; 272 pages; 12 line drawings
ISBN-10: 0-307-33783-9. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-33783-2
On Sale 4/24/07

British: Sterling Lord Literistic, Inc.
Translation: Sterling Lord Literistic, Inc.
First Serial: Sterling Lord Literistic, Inc.
Audio: Crown

Pub History: A Shaye Areheart hardcover (Summer 2006)
ISBN-10: 0-307-33782-0
ISBN-13: 978-0-307-33782-5

A P R I L

National Publicity

Included in the New York Times
“Great Reads” Group Ad

Online Promotion
• Featured on NovelThoughts.net

Mailing to Young Booksellers List
and Women’s Magazines
Masthead List
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Jessica Darling has finally left her New Jersey hometown/hellhole for Columbia
University in New York and is more into Marcus Flutie than ever (so what if he’s at a
Buddhist college in California?). But Jessica quickly realizes things might not be as

perfect as she thought. She lands a magazine internship, but can she mesh with the
über-hip staff? As she and Marcus hit the rocks, will she end up falling for her GOPunk
RA or the sensitive emo boy down the hall? And what do the cryptic one-word post-
cards from Marcus really mean? 

With hilarious insight, the hyperobservant Jessica Darling struggles through three years
of college—and the summers in between—while maintaining her usual mix of wit, cyni-
cism, and candor.

c h a r m e d
t h i r d s

MEGAN
McCAFFERTYa novel by the author of 

Sloppy Firsts and Second Helpings

“MCCAFFERTY IS ONE OF THE SHARPEST, FUNNIEST, MOST REFRESHINGLY
CANDID WRITERS WORKING IN THE COMING-OF-AGE GENRE.” 

—MIAMI HERALD

JESSICA DARLING GOES TO COLLEGE IN THE COMPULSIVELY READABLE
AND HYSTERICALLY FUNNY FOLLOW-UP TO MEGAN MCCAFFERTY’S
SLOPPY FIRSTS AND SECOND HELPINGS.

PRAISE FOR CHARMED THIRDS:
“A witty, biting, and altogether true accounting of a girl’s journey to young
womanhood…” —Jennifer Weiner

“Megan McCafferty rocks! Her sharp wit and keen satirical eye make her
books automatic must-reads.” —Megan Cabot

“Jessica is smart, cynical, confused, and genuinely funny.” —The Village Voice
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P.O.P.
ISBN-13: 978-0-307-35369-6
12-copy mixed floor display
(6 copies of Charmed Thirds, 3 copies
each of Sloppy Firsts and Second
Helpings)
$206.70 (Canada: $275.85)

ISBN-13: 978-0-307-35368-9
Easel-Backed Poster
(no charge)

Also Available as a Random
House AudioBook
Abridged, 4 CDs
ISBN-10: 0-7393-2474-8
ISBN-13: 978-0-7393-2474-5
$27.95 (Canada:$39.95)

MEGAN MCCAFFERTY lives in
New Jersey.

Also by Megan McCafferty
Second Helpings
ISBN-10: 0-609-80791-9
ISBN-13: 978-0-609-80791-0
$13.95 paper (Canada: $21.00)

Sloppy Firsts
ISBN-10: 0-609-80790-0
ISBN-13: 978-0-609-80790-3
$13.95 paper (Canada: $21.00)

Sixteen
ISBN-10: 1-4000-5270-X
ISBN-13: 978-1-4000-5270-7
$12.95 paper (Canada: $16.95)

Fiction (FIC000000)
61⁄8 x 91⁄4; 368 pages
ISBN-10: 1-4000-8043-6. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-1-4000-8043-4
On Sale 4/24/07

British: Joanna Pulcini Literary Management
Translation: Joanna Pulcini Literary Management
First Serial: Crown
Audio: Crown

Pub History: A Crown hardcover (Spring 2006)
ISBN-10: 1-4000-8042-8
ISBN-13: 978-1-4000-8042-7

A P R I L
BESTSELLER
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How to Become a Famous Writer 
Before You’re Dead

Your Words in Print and Your Name in Lights

By Ariel Gore

This irreverent and empowering guide helps aspiring writers
turn themselves into buzzworthy authors.

As much as we hate to admit it, becoming a famous
writer is about a lot more than writing well. Here,
finally, is a guide to promoting yourself and building

the kind of buzz that will get your writing noticed—by
agents, editors, and readers. In a fun and breezy tone, writ-
ing teacher and published author Ariel Gore presents a
hands-on practical plan to becoming a famous writer.

Drawing from more than 20 interviews with authors
who have self-propelled their careers—from Ursula K.
LeGuin to Dave Barry—this book clearly explains market-
ing and promotion strategies that even established
authors find intimidating. Gore starts at the beginning
and guides writers step-by-step on the road to their big
break, from Giving Yourself a Lit Star Makeover to
Becoming a Brazen Self-Promoter. You’ll learn how to:

• Objectify yourself
• See yourself as an artist and an entrepreneur
• Write a press release
• Book your own tour
• Pick a theme song
• Get cinematic
• Be an anthology slut
• Love your publisher

Filled with secrets they never teach you in fancy MFA
programs (or in journalism school), How to Become a
Famous Writer Before You’re Dead is an inspirational addi-
tion to every writer’s bookshelf.

ARIEL GORE is the author of The Hip Mama Survival
Guide, The Mother Trip, and Atlas of the Human Heart, as
well as the novel The Traveling Death and Resurrection
Show. She lives with her family in Portland, Oregon.

Reference—Writing Skills (REF026000)
53⁄16 x 8; 256 pages
ISBN-10: 0-307-34648-X. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-34648-3
On Sale 4/24/07

All Rights: Crown

A P R I L

National Publicity

Online Promotion
• Promotion on author’s website,

ArielGore.com
• Banner advertising on PW.org

Postcard Mailing to Journalism
Schools List (10,000+ names)

TRP    RIGINAL

TRP_Spring07_Master  8/2/06  4:35 PM  Page 68



The Queen’s Secret
A Novel

By Jean Plaidy

A French princess, wife of King Henry V of England, and
grandmother of Henry VII, England’s first Tudor king,
Katherine of Valois comes vividly to life in this engrossing
first-person narrative.

S
et in the fifteenth century, The Queen’s Secret
recounts the affairs of state and of the heart that
earned Katherine of Valois a remarkable place in his-

tory. The daughter of King Charles VI of France, Katherine
was married to Henry V of England. She quickly gave birth
to a son, yet within a year, she became a widow.

Exiled from court and no longer allowed access to her
young son, Katherine was closely watched: As Joan of Arc
was inciting the French to overthrow English rule,
Katherine’s loyalty to England was under suspicion.What
no one anticipated was that she would fall in love with
and secretly marry Owen Tudor, one of her guardians—
or that a generation later, her grandson would become
the first king of the great Tudor dynasty.

JEAN PLAIDY is the pen name of the prolific English
author, Eleanor Hibbert, also known as Victoria Holt. Her
novels have sold more than 14 million copies worldwide.

Fiction—Historical (FIC014000)
53⁄16 x 8; 416 pages
ISBN-10: 1-4000-8252-8. $13.95 paper (NCR)
ISBN-13/EAN: 978-1-4000-8252-0
On Sale 4/24/07

British: McIntosh & Otis, Inc.
Translation: McIntosh & Otis, Inc.
First Serial: Crown
Audio: McIntosh & Otis, Inc.

A P R I L

National Publicity
Reading Group Guide Included in
the Book
Advertising
Included in the BookPage and
Romantic Times full-page historical
fiction group ad

Online Promotion
• Feature in CrownHistoricals.com

e-newsletter
• ReadingGroupGuides.com promotion

Also by Jean Plaidy
Victoria Victorious
ISBN-10: 0-609-81024-3
ISBN-13: 978-0-609-81024-8
$13.95 paper (NCR)

Queen of This Realm
ISBN-10: 0-609-81020-0
ISBN-13: 978-0-609-81020-0
$14.95 paper (NCR)

In the Shadow of the Crown
ISBN-10: 0-609-81019-7
ISBN-13: 978-0-609-81019-4
$13.95 paper (NCR)

TRP    RIGINAL
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Rejuvenile
Kickball, Cartoons, Cupcakes, and the Reinvention of the American Grown-up

By Christopher Noxon

In the witty and insightful tradition of Bobos in Paradise,
Rejuvenile plunges us into the bright and shiny world of a
new breed of adult who sees growing up as winding down.

Once upon a time, boys and girls grew up and set
aside childish things. Nowadays, moms and dads
skateboard and download pop-song ringtones,

and captains of industry pose for BusinessWeek holding
Super Soakers.

Christopher Noxon has coined a word for this new
breed: rejuveniles. In this probing yet sympathetic portrait,
Noxon explores the historical roots of today’s rejuveniles,
the “toyification” of practical devices, and the new gospel
of play. He talks to parents who love cartoons more than
their kids do and twenty-somethings who live happily
with their parents. Rejuvenile makes brilliant and hilarious
sense of this seismic culture change.

“As Christopher Noxon smartly and definitively explains,
never-ending youthfulness…is the enduring legacy of
the Woodstock generation.” —Kurt Andersen,

author of Turn of the Century 

“A new, liberating redefinition of adulthood, where you
can be a responsible grown-up and still maintain a sense
of wonder.” —Sasha Cagen, author of Quirkyalone

“Brilliantly charts the continual turning of the Boomers,
X’ers, and Y’ers away from the brittle authority of work-
obsessed adulthood.” —Pat Kane,

author of The Play Ethic

CHRISTOPHER NOXON has written for The New York
Times Magazine, Los Angeles Magazine, and Salon. He
lives with his wife and three children in Los Angeles.

Current Affairs/Social Science—Sociology (CUR000000)
53⁄16 x 8; 288 pages
ISBN-10: 1-4000-8089-4. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-1-4000-8089-2
On Sale 4/24/07

British: Betsy Amster Literary Enterprise
Translation: Betsy Amster Literary Enterprise
First Serial: Crown
Audio: Crown

Pub History: A Crown hardcover (Summer 2006)
ISBN-10: 1-4000-8088-6
ISBN-13: 978-1-4000-8088-5

A P R I L

National Publicity
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The Secret Power of Yoga
A Woman’s Guide to the Heart and Spirit of the Yoga Sutras

By Nischala Joy Devi

For women looking to yoga not only for its amazing health
and strengthening benefits but also for a sense of peace and
spiritual enlightenment, Nischala Joy Devi, author of The
Healing Path of Yoga, offers the definitive interpretation
of the Yoga Sutras from a woman’s perspective.

Y
oga is well known for its power to create a healthy
body, but few realize the intense emotional and
spiritual benefits when practiced intuitively and

with an open heart. In this book, world-renowned yoga
expert Nischala Joy Devi interprets Patanjali’s Yoga
Sutras, the principles that are the basis of yoga practice,
from a feminine perspective, resulting in the first trans-
lation intended specifically for women. Focusing on the
emotional and spiritual effects, Devi’s simple, elegant,
and deeply personal interpretations capture the spirit of
each sutra. Suggested meditations and practices provide
easy ways for readers to bring peace and joy into their
daily lives through the wisdom of the Yoga Sutras.

A masterful teacher and writer, Devi eloquently 
synthesizes these ancient teachings with an intuitive
interpretation, offering women ways to embrace their
spiritual essence throughout the day, thereby transforming
ordinary life into an extraordinary experience.

NISCHALA JOY DEVI is the author of The Healing Path
of Yoga, now in its fifth printing, which is regarded as the
definitive guide to the subtle use of body and mind in
healing and stress management.

Health & Fitness—Yoga; Body, Mind & Spirit (HEA025000/OCC000000)
51⁄2 x 71⁄4; 224 pages
ISBN-10: 0-307-33969-6. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-33969-0
On Sale 4/24/07

All Rights: Crown

A P R I L

National Publicity

Tie-In with Author’s Lecture
Schedule

Advertising
Yoga Journal

Mailing to Yoga Schools and
Teachers List

Also by Nischala Joy Devi
The Healing Path of Yoga
ISBN-10: 0-609-80502-9
ISBN-13: 978-0-609-80502-2
$17.00 paper (Canada: $25.95)
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Don’t forget about these
GREAT HEALTH AND FITNESS BOOKS FROM

THE FAT FALLACY

1-4000-4919-9
978-1-4000-4919-6

$13.95  paper 
(Canada: $21.00)

THE NATURAL PHARMACY

0-7615-1967-X
978-0-7615-1967-6 
$24.95 paper 
(Canada: $37.95)

THE JOURNEY

THROUGH CANCER

0-307-34181-X
978-0-307-34181-5
$14.00 paper 
(Canada: $18.95)

THE SEXY YEARS

1-4000-8157-2
978-1-4000-8157-8
$13.95 paper 
(Canada: $21.00)

PERFECT HEALTH

0-609-80694-7
978-0-609-80694-4
$14.95 paper 
(Canada: $22.95) 

SMOOTHIES FOR LIFE!
0-7615-1340-X
978-0-7615-1340-7
$14.95 paper 
(Canada: $22.95) 

SMALL CHANGES,
BIG RESULTS

0-307-33587-9
978-0-307-33587-6

$12.95 paper 
(Canada: $17.95)

PDR
0-609-80950-4

978-0-609-80950-1
$23.00 paper 

(Canada: $35.00)

CHANGE YOUR BRAIN,
CHANGE YOUR LIFE

0-8129-2998-5
978-0-8129-2998-0

$15.00 paper 
(Canada: $23.00)

DR. SUSAN LOVE’S HORMONE

AND MENOPAUSE BOOK

0-609-80996-2
978-0-609-80996-9

$16.95 paper 
(Canada: $23.95) 

now the host of 
HEALTHY APPETITE 
on Food Network
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4% Famous
A Novel

By Deborah Schoeneman

Sex and the City meets Bright Lights, Big City in this 
“fun, insidery…glimpse into New York media culture”
(Entertainment Weekly).

K
ate Simon is new to the dirty world of celebrity
secrets when beginner’s luck lands her a job writing
one of the city’s top gossip columns. In the whirl of

parties and openings, Kate meets Michael Mancini, the hot
new chef of the moment.When the two begin to date, her
efforts to help his rising stardom through good coverage
start to take their toll on her career and conscience.
Meanwhile, her new cohort, tabloid gossip columnist Tim,
whose jaded attitude and relentless partying lifestyle have
made him the top in the field, shows Kate the tricks of the
trade. Then there’s Blake, a glossy columnist who uses his
job to rebel against his wealthy, Upper East Side family
even as he seeks their approval.

How the trio calculates the percentage points of fame
without losing themselves is the subject of this addictively
readable novel that’s full of glamour, boldfaced games, and
characters as dark and complicated as New York City itself.

“A cautionary but entertaining tale…It’s like the OED for
gossip.” —New York magazine

“It’s malicious, vicious, and delicious.” —Harper’s Bazaar

“It’s funny. It’s sexy. It’s mean. I couldn’t put it down.”
—Dominick Dunne

DEBORAH SCHOENEMAN has covered gossip, night-
life, and society for the New York Observer, the New York
Post, and New York magazine. She lives in New York City.
Visit her at DeborahSchoeneman.com.

Fiction (FIC000000)
53⁄16 x 8; 304 pages
ISBN-10: 0-307-23747-8. $12.95 paper (Canada: $16.00)
ISBN-13/EAN: 978-0-307-23747-7
On Sale 4/24/07

British: Crown
Translation: The Robbins Office
First Serial: The Robbins Office
Audio: The Robbins Office

Pub History: A Shaye Areheart Books hardcover (Summer 2006)
ISBN-10: 0-307-23746-X
ISBN-13: 978-0-307-23746-0

A P R I L

National Publicity

Included in the New York Times
“Great Reads” Group Ad

Online Promotion
Featured on NovelThoughts.net
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The Wall Street Journal. 
Identity Theft Guidebook

The Complete Plan for Untangling Yourself 
from the Fastest Growing Crime in America

By Terri Cullen

From America’s most authoritative source for financial
advice: the essential guide to protecting your identity and
recovering from identity theft.

I
dentity theft. Every American fears it, and for good
reason: it is the fastest growing crime in the country. ID
theft is rampant, and thieves have become increasingly

clever. The average victim will have to spend 600 hours
negotiating the complex bureaucracies and paperwork
involved in restoring one’s stolen identity. With this
comprehensive, up-to-the-minute book, the Wall Street
Journal provides an indispensable tool in the process. The
Wall Street Journal Identity Theft Guidebook covers the
key types of identity theft and leads victims step by step
through the process of reestablishing a stolen identity.
Expert Terri Cullen offers important details, including:

• The most common scams and how to arm yourself
against them

• Who’s most vulnerable—and how to protect yourself

• How to read—and dispute—your credit report

• Your rights as a consumer

In today’s marketplace, no American should be without
this vital guide to protecting two of your most valuable
assets: your credit and your identity.

TERRI CULLEN is an assistant managing editor and
personal finance columnist for the Wall Street Journal
Online. She lives in Middletown, New Jersey.

Business & Economics (BUS000000)
53⁄16 x 91⁄8; 208 pages
ISBN-10: 0-307-33853-3. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-33853-2
On Sale 4/24/07

All Rights: Crown

A P R I L

National Publicity

20-City Radio Satellite Tour

Author Interviews 
out of New York

Major Cross-Promotion with the
Wall Street Journal, Including 
• Extensive print, radio, and online ads
• Repeat ads in the Wall Street Journal
• Sunday Journal ads
• Radio ads on Wall Street Journal

network
• Banner ads on the eight WSJ.com

websites
• E-mail blast to 400,000 names
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The Ape in the Corner Office
Understanding the Workplace Beast in All of Us

By Richard Conniff

A sophisticated, witty, and practical guide to understanding
the animal within us, The Ape in the Corner Office applies
the latest scientific research to the workplace issues people
really care about: status obsession, bosses, climbing the
ladder, and the game of survival.

T
he glowers, the tirade, the counterattack, the ag-
gressive bluff in lieu of violence, the botched
attempt at reconciliation, the subordinate’s disper-

sal to form his own troops. Is this the behavior of rival
chimps in the jungle or just your typical Monday at the
office? Actually, it’s both. But does this mean you have to
act like an ape to get ahead? Including research and
observations from both the animal kingdom and the
working world, here is a guide to the corporate zoo, with
practical advice on how to use genetically determined
patterns—for example, the natural tendencies toward
niceness and conflict—to your own career advantage.

“An entertaining read about the ways in which we 
primates work out the business of living together.”

—Washington Post

“Extremely entertaining.” — the Miami Herald

RICHARD CONNIFF is an award-winning journalist
whose work has been seen in Smithsonian, Atlantic
Monthly, the New York Times Magazine, and National
Geographic. He lives in Old Lyme, Connecticut.

Business & Economics; Social Sciences; Science
(BUS000000/SOC000000/SCI000000)
53⁄16 x 8; 352 pages
ISBN-10: 1-4000-5220-3. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-1-4000-5220-2
On Sale 4/24/07

British: The Spieler Agency
Translation: Crown
First Serial: Crown
Audio: Crown

Pub History: A Crown Business hardcover (Fall 2005)
ISBN-10: 1-4000-5219-X
ISBN-13: 978-1-4000-5219-6

A P R I L

National Publicity
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The Elements of Journalism
What Newspeople Should Know and the Public Should Expect

By Bill Kovach and Tom Rosenstiel

Fully revised and updated, this provocative classic about
the role of journalism in society remains the book that
every reporter and citizen should read, especially in an age
when the integrity of the media is under such scrutiny.

Drawn from years of intensive research, The Elements
of Journalism spells out—both for those who create
and those who consume the news—the principles

and responsibilities of journalism. The newly updated
material on current media trends addresses the rise of
blogging and online media, coverage of 9/11 and the Iraq
war, and the many recent scandals in journalism. This is,
more than ever, simply the most comprehensive book of
its kind.

“What this book does better than any single book on
media history, ethics, or practice is weave [together] why
media audiences have fled and why new technology
and megacorporate ownership are putting good 
journalism at risk.” —Rasmi Simhan, Boston Globe

“Kovach and Rosenstiel’s essays are concise gems, filled
with insights worthy of becoming axiomatic…The book
should become essential reading for journalism profes-
sionals and students and for the citizens they aim to
serve.” —Carl Sessions Stepp,

American Journalism Review

“The Elements of Journalism is written for journalists, but
any citizen who wonders why the news seems 
trivial or uninspiring should read it.” —Marta Salij,

Detroit Free Press

BILL KOVACH is the chairman of the Committee of
Concerned Journalists. TOM ROSENSTIEL is director of
the Project for Excellence in Journalism.

Language Arts—Journalism (LAN008000)
53⁄16 x 8; 272 pages
ISBN-10: 0-307-34670-6. $13.95 paper (Canada: $17.95)
ISBN-13/EAN: 978-0-307-34670-4
On Sale 4/24/07

British: David Black Literary Agency
Translation: David Black Literary Agency
First Serial: Crown
Audio: David Black Literary Agency

Pub History: A Three Rivers Press trade paperback (Spring 2002)
ISBN-10: 0-609-80691-2
ISBN-13: 978-0-609-80691-3

A P R I L

National Publicity

Postcard Mailing to Journalism
Schools List (10,000+ names)

COMPLETELY UPDATED AND REVISED
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Getting America Right
The True Conservative Values Our Nation Needs Today

By Edwin J. Feulner and Doug Wilson

“A clarion call for a renewed assault against the waste,
corruption, and soul-sapping inefficiency of the federal
bureaucracy.” —National Review

A
n eye-opening look at our government’s failure to
uphold the pillars of conservatism—including lim-
ited government spending, individual freedom of

choice, fiscal responsibility, and free markets—Getting
America Right provides stunning real-world examples of
how citizens are punished as unprincipled elected offi-
cials defend their own political future rather than the
country. Edwin J. Feulner and Doug Wilson offer specific
steps everyone can take to demand accountability and a
return to core principles. This is a blueprint for making
the nation as great as it can and should be.

“A timely and timeless read.” —Sean Hannity

“Acute and inspiring.” —Baroness Margaret Thatcher

“Remarkable.” —Newt Gingrich

“Bold, brave, and forthright.” —Washington Times

EDWIN J. FEULNER is the president of the Heritage
Foundation, a Washington, DC–based conserva-
tive research and educational institute. He lives in
Washington, DC.

DOUG WILSON is the chairman of TownHall.com. He
lives in Southern California.

Current Affairs—American (CUR001000)
61⁄8 x 91⁄4; 256 pages
ISBN-10: 0-307-33692-1. $14.95 paper (Canada: $19.95)
ISBN-13/EAN: 978-0-307-33692-7
On Sale 4/24/07

All Rights: Crown

Pub History: A Crown Forum hardcover (Spring 2006)
ISBN-10: 0-307-33691-3
ISBN-13: 978-0-307-33691-0

A P R I L

National Publicity

Online Promotion
Blog ads on conservative websites
PowerlineBlog.com, HughHewitt.com,
CaptainsQuarters.com, PoliPundit.com,
and RightWingStuff.com

BESTSELLER
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Country Lovers
By Rebecca Shaw

The third in a beloved series of novels that started with A
Country Affair and Country Wives, set in a vet’s office in
Barleybridge—a small village in Dorset, where everyone,
for better or worse, knows their neighbors.

T
he lively Barleybridge Veterinary Hospital is
bustling with energy; everyone is working hard to
ensure that the animals under their care are healthy

and happy. But it seems everyone is also coping with tax-
ing events in their personal lives. Receptionist Kate is
worrying about her veterinary college test results.
Rhodri, the Welsh vet, is deeply in love with a local
farmer’s daughter—who refuses to marry him. Dan, the
newest vet on the staff, has a new baby due any day;
Letty, the wife of one of the partners, is worried that she
may be seriously ill. And Joy, the practice manager, still
loves Mungo, the senior partner—which will come as
quite a surprise to her devoted husband!

Tender, delightful, and full of the humor and simple
joys readers have come to expect, Country Lovers will
inspire readers to return to Barleybridge again and again.

“Rebecca Shaw mixes all the ingredients for a winning
novel of village life.” —The Times (London)

REBECCA SHAW is a bestselling novelist. She lives in
Dorchester, England.

Fiction (FIC000000)
53⁄16 x 8; 288 pages; 1 map
ISBN-10: 1-4000-9822-X. $12.95 paper (NCR)
ISBN-13/EAN: 978-1-4000-9822-4
On Sale 4/24/07

British: Liza Dawson Associates
Translation: Liza Dawson Associates
First Serial: Crown
Audio: Crown

A P R I L

National Publicity

Advertising
Romantic Times full page ad for 
the series

Mailing to Newsletter
Coordinators at Accounts for 
the Series

Mailing to Veterinary Clinics

Also by Rebecca Shaw
A Country Affair
ISBN-10: 1-4000-9820-3
ISBN-13: 978-1-4000-9820-0
$12.95 paper

Country Wives
ISBN-10: 1-4000-9821-1
ISBN-13: 978-1-4000-9821-7
$12.95 paper
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The Crown Publishing Group is excited to offer free discussion group guides for
a variety of titles on the Spring 2007 list.

The following guides will be printed in the finished book. They will also be avail-
able online one month before the book’s on-sale date. To download, please visit
CrownPublishing.com.

From Three Rivers Press:
BEAUTIFUL LIES
THE MOONLIT CAGE
NELL GWYNNE
A PIECE OF CAKE
A PIECE OF NORMAL 
THE QUEEN’S SECRET
RED WEATHER 
THE WATER DEVIL

The following discussion group guides will be available online one month before
the book’s on-sale date. To download, please visit CrownPublishing.com.

From Crown:
THE SECRET MAGDALENE

From Shaye Areheart Books:
THE DOUBLE BIND
SISTER MINE
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THE 9 STEPS TO 
FINANCIAL FREEDOM
Suze Orman
0-307-34584-X
978-0-307-34584-4
$14.95 (Canada: $21.00)

749,830 net sales
11 printings

ANATOMY OF THE SPIRIT
Caroline Myss, Ph.D.
0-609-80014-0
978-0-609-80014-0
$15.95 (Canada: $23.00)

766,300 net sales
32 printings

AGELESS BODY,
TIMELESS MIND
Deepak Chopra, M.D.
0-517-88212-4
978-0-517-88212-2
$15.95 (Canada: $21.00)

524,723 net sales
15 printings

100 QUESTIONS EVERY
FIRST-TIME HOME BUYER
SHOULD ASK
Ilyce R. Glink
1-4000-8197-1
978-1-4000-8197-4
$19.95 (Canada: $27.95)

286,649 net sales
6 printings

THE ZOMBIE 
SURVIVAL GUIDE
Max Brooks
1-4000-4962-8
978-1-4000-4962-2
$13.95 (Canada: $21.00)

197,670 net sales 
14 printings

DOGS NEVER LIE
ABOUT LOVE 
Jeffrey Moussaieff Masson 
0-609-80201-1
978-0-609-80201-4
$14.00 (Canada: $19.50)

191,793 net sales
12 printings

THE BUSINESS PLAN 
FOR THE BODY 
Jim Karas
0-609-80742-0
978-0-609-80742-2
$15.00 (Canada: $23.00)

137,743 net sales
10 printings

DAVE BARRY TALKS BACK
Dave Barry
0-517-58868-4
978-0-517-58868-0
$12.95 (Canada: $18.00)

230,254 net sales
18 printings

FINGERPRINTS 
OF THE GODS
Graham Hancock
0-517-88729-0
978-0-517-88729-5
$19.95 (NCR)

177,001 net sales
20 printings

CHANGE YOUR BRAIN,
CHANGE YOUR LIFE
Daniel G. Amen, M.D.
0-8129-2998-5
978-0-8129-2998-0
$15.00 (Canada: $23.00)

154,588 net sales
11 printings
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Backlist Gems

HOW THE SCOTS 
INVENTED THE 
MODERN WORLD
Arthur Herman
0-609-80999-7
978-0-609-80999-0
$14.95 (Canada: $22.95)

212,964 net sales
12 printings

QUEEN BEES AND
WANNABES
Rosalind Wiseman
1-4000-4792-7
978-1-4000-4792-5
$14.95 (Canada: $22.95)

246,897 net sales
16 printings

SLOPPY FIRSTS
Megan McCafferty
0-609-80790-0
978-0-609-80790-3
$13.95 (Canada: $21.00)

164,666 net sales
15 printings

THE SWEET POTATO
QUEENS’ BOOK OF LOVE
Jill Conner Browne
0-609-80413-8
978-0-609-80413-1
$13.95 (Canada: $21.00)

768,176 net sales
29 printings

OUR DUMB CENTURY
The Onion
0-609-80461-8
978-0-609-80461-2
$16.95 (Canada: $25.95)

426,594 net sales
17 printings

THE SEVEN PRINCIPLES FOR
MAKING MARRIAGE WORK
John M. Gottman, Ph.D.
0-609-80579-7
978-0-609-80579-4
$14.95 (Canada: $21.00)

389,718 net sales
16 printings

SUZANNE SOMERS’ EAT
GREAT, LOSE WEIGHT
Suzanne Somers
0-609-80058-2
978-0-609-80058-4
$16.95 (Canada: $25.95)

862,475 net sales
19 printings

TUPAC SHAKUR
The Editors of Vibe
0-609-80217-8
978-0-609-80217-5
$17.95 (Canada: $25.95)

166,209 net sales
11 printings
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Anderson/Grinberg Literary
Management
244 Fifth Avenue, 11th Floor
New York, NY 10001
Tel: 212-645-6045
Fax: 212-741-1936 

Betsy Amster Literary Enterprise
2151 Kenilworth Avenue
Los Angeles, CA 90039
Tel: 323-662-1987

The Creative Culture, Inc.
72 Spring Street, Suite 304
New York, NY 10012

Cynthia Cannell Literary Agency
833 Madison Avenue
New York, NY 10021
Tel: 212-396-9595

David Black Literary Agency
156 Fifth Avenue, Suite 608
New York, NY 10010
Tel: 212-242-5080
Fax: 212-924-6609

Dystel & Goderich Literary
Management
One Union Square West, #904
New York, NY 10003
Tel: 212-627-9100
Fax: 212-627-9313

Fletcher & Parry
78 Fifth Avenue, 3rd floor
New York, NY 10011
Tel: 212-614-0778

The Fox Chase Agency
701 Lee Road, Suite 102
Chesterbrook, PA 19087
Tel: 610-640-7560
Fax: 610-640-7562

The Helen Heller Agency
32 Bayhampton Court
Toronto, Ontario M3H 5L6
Canada
Tel: 416-631-0968

International Creative Management
40 West 57th Street
New York, NY 10019
Phone: 212-556-5600

Irene Goodman Literary Agency
80 Fifth Avenue, Suite 1101
New York, NY 10011
Tel: 212-604-0330 
Fax: 212-675-1381

The Ivy Press
The Old Candlemakers, West Street
Lewes East Sussex BN7 2NZ
United Kingdom
Tel: 01273 487440
Fax: 01273 487441

Jane Nelsen
969 West Harmony Rose Circle
South Jordan, UT 84095
Tel: 801-446-9993
Fax: 949-481-5022

Jean V. Naggar Literary 
Agency, Inc.
216 East 75th Street, Suite 1E
New York, NY  10021

Joanna Pulcini Literary Management
21 Birchwood Lane, P.O. Box 1829
Bridgehampton, NY 11932
Tel: 631-537-9828
Fax: 631-537-9829

Joy Harris Literary Agency, Inc.
156 Fifth Avenue, Suite 617
New York, NY  10010
Phone: 212-924-6269
Fax: 212-924-6609

Liza Dawson Associates
240 West 35th Street, Suite 500
New York, NY  10010
Phone: 212-465-9071

Marly Rusoff & Associates
811 Palmer Road, Suite AA
Bronxville, NY 10708
Tel: 914-961-7939

McIntosh & Otis, Inc.
353 Lexington Avenue
New York, NY  10016
Phone: 212-687-7400
Fax: 212-687-6894

Rebecca Strong International
Literary Agency
235 West 108th St. #35
New York, NY 10025
Tel: 212-865-1569

Renee Zuckerbrot Literary Agency
115 West 29th Street, 3rd Floor
New York, NY 10001
Tel: 212-967-0072
Fax: 212-967-0073

The Robbins Office
405 Park Avenue, 9th Fl
New York, NY 10022
Tel: 212-223-0720
Fax: 212-223-2535

Sanford J. Greenburger Assoc., Inc.
55 Fifth Avenue
New York, NY 10003
Phone: 212-206-5600
Fax: 212-463-8718

The Spieler Agency
154 West 57 Street, 13th Floor
New York, NY 10019
Tel: 212-757-4439
Fax: 212-333-2019

Sterling Lord Literistic, Inc.
65 Bleecker Street
New York, NY 10012
Phone: 212-780-6050
Fax: 212-780-6095

Stuart Bernstein Representation
63 Carmine Street #3D
New York, NY 10014
Tel: 212-924-1894
Fax: 212-924-6467

Trident Media Group, LLC
41 Madison Avenue, 36th Floor
New York, NY  10010
Phone: 212-262-4810
Fax: 212-262-4849

William Morris Agency
1325 Ave of the Americas, 16th Flr
New York, NY 10019
Tel: 212-586-5100
Fax: 212-246-3583

Writers House LLC
21 West 26th Street
New York, NY  10010 
Phone: 212-685-2400
Fax: 212-685-1781

The Wylie Agency, Inc.
250 West 57th Street, Suite 2114
New York, NY  10107
Phone: 212-246-0069
Fax: 212-586-8953
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BRAZIL
Mr. Joao Riff
BMSR Literary Agency
Rua Visc. de Piraja 414 22410
Ipanema Rio de Janeiro
Tel: 55 21 287 6299
Fax: 55 21 2267 6393
ljpriff@bmsr.com.br

BULGARIA
Ms. Anna Droumeva
Andrew Nurnberg Assoc.
11 Slaveikov Square
1000 Sofia
Tel: 359 2 986 2819
Fax: 359 2 986 2819
anas@ttm.bg

CHINA
Jackie Huang
Andrew Nurnberg Associates 
Room 3404; FLTRP Building
19 Xi San Huan Beilu,
100089 Beijing, China
Tel: 0086 10 68420958/59
Fax: 0086 10 68917896
JHuang@nurnberg.com.cn

CROATIA & SERBIA
Mr. Vuk Perisic
Plima Literary Agency
Branka Copica 20/8
11160 Belgrade/Serbia 
Tel & Fax: 381 11 342 7386
mila.p@eunet.yu

CZECH REPUBLIC
Ms. Petra Tobiskova
Andrew Nurnberg Prague
Seifertova 81
Prague 3
Tel: 420 2 227 82041
Fax: 420 2 227 82308
nurnprg@mbox.vol.cz

FRANCE
Ms. Eliane Benisti
Agence Benisti
80 rue des Saints-Peres
75007 Paris
Tel: 33 1 42 22 85 33 
Fax: 33 1 45 44 18 17
eliane@elianebenisti.com

GERMANY
Mr. Bastian Schluck
Thomas Schluck Literary Agency
Hinter der Worth 12
30827 Garbsen
Tel: 05 1 31 49 75 68
Fax: 05 1 31 49 75 89
b.schluck@schluckagent.com

GREECE
Mr. John Moukakou
JLM Literary Agency
54, Zoodohou pigis St
106 81 Athens
Tel: 30 1 3847187
Fax: 30 1 3828779
jlm@internet.gr

HOLLAND
Ms. Caroline van Gelderen
C. van Gelderen Literary Agency
Kerkstraat 301
1017 GZ Amsterdam
Tel: 31 20 6126475
Fax: 31 20 6180843
cvgelderen@carvang.nl

HUNGARY
Mr. Peter Bolza
Katai & Bolza Literary Agents
Vamhaz krt.15
1093 Budapest
Tel: 36 1 456 0313
Fax: 36 1 215 4420
peter@kataibolza.hu

ISRAEL
Ms. Gabi Hertzmann
I. Pikarski Agency
200 Hayarkon Street
Tel-Aviv 63405
Tel: 972 3 523 1880
Fax: 972 3 527 0160
gabi@pikarskiagency.co.il

ITALY
Mr. Luigi Bernabó
Luigi Bernabó Associates
Via Cernaia, 4
20121 Milan
Tel: 39 02 4547 3700
Fax: 39 02 4547 3577
bernabo.luigi@tin.it

JAPAN
Ms. Miko Yamanouchi
Japan UNI Agency
Tokyodo Jinbocho, No.2 
1-27 Kanda Jinbocho
Chiyoda-ku, Tokyo 101
Tel: 81 3 3295 0301
Fax: 81 3 3294 5173
miko.yamanouchi@japanuni.co.jp

KOREA
Ms. Sue Yang
The Yang Agency
3f. e B/D, 54-7, Banpo-dong,
Seochogu, Seoul, 137-802
Tel: 82 2 592 3356
Fax: 82 2 592 3359
sueyang@ericyangagency.co.kr

POLAND
Ms. Maria Strarz-Kanska
Graal Ltd.
ul. Radna 12/15
00-341 Warsaw
Tel: 48 22 828 1284
Fax: 48 22 828 0880
maria@graal.com.pl

ROMANIA
Ms. Simona Kessler 
Intern. Copyright Agency
Str. Banul Antonache 37
712561 Bucharest 1
Tel: 401 231 8150
Fax: 401 231 4522
skessler@fx.ro

RUSSIA
Ms. Natasha Sanina
Synopsis Literary Agency
Troitskaya Street 7/1
Moscow 129090
Tel: 7 095 781 0182
Fax: 7 095 781 0183
nat@synopsis-agency.ru

SCANDINAVIA
Ms. Ann-Christine Danielsson
Ann-Christine Danielsson Agency
Häggstigen 17
S 240 13 Genarp, Sweden
Tel: 46 40 48 23 80
Fax: 46 40 48 21 90
acd.agency@swipnet.se

SPAIN/PORTUGAL/LATIN AMERICA
Ms. Gloria Gutiérrez
Carmen Balcells Agency
Diagonal 580
E-08021 Barcelona
Tel: 34 93 200 8565
Fax: 34 93 200 7041
m.luque@ag-balcells.com

THAILAND
Ms. Pimolporn Yutisri
Tuttle-Mori Agency
459 Soi Piboonoppathum
Ladprao 48; Samsen Nok
Huay Kwang Bkk. 10320
Tel: 662 694 3026
Fax: 662 694 3027
pimolporn@tuttlemori.co.th

TURKEY
Ms. Hatice Gök
Onk Literary Agency
Inönü cad. 31/7
Taksim 34437 ISTANBUL
Tel: 90 212 249 86 02
Fax: 90 212 252 51 53
hatice@onkagency.com
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4% Famous, 73
10-Minute Rejuvenation Plan, The, 16

Adventures from the Technology 
Underground, 26

All the Rage, 42-43
America’s Cheapest Family, 14–15
Ape in the Corner Office, The, 75
Attenberg, Jami, 65

Baer, Robert, 4–5
Barry, Dave, 12–13
Beautiful Lies, 8–9
Berlinski, Claire, 24
Blow the House Down, 4–5
Book of Understanding, The, 56
Boundless Energy, 23
Brill, Janet Bond, 11
Brown, Cupcake, 50–51
Bullies, Tyrants, and Impossible People, 64

Carr, Cynthia, 48
Charmed Thirds, 66–67 *
Cholesterol Down, 11
Citrin, James M., 58
Chopra, Deepak, 23
Clow, David, 40
Clower, Will, 10
Conniff, Richard, 75
Country Lovers, 78
Cullen, Terri, 74

Dale, James, 64
Dave Barry’s Money Secrets, 12–13
Devi, Nischala Joy, 71
Disrobed, 21
Dr. Robert Green’s Perfect Hormonal 

Balance for Pregnancy, 54
Dolnick, Barrie, 25
Duffy, Roslyn, 52–53

Economides, Annette, 14–15

Economides, Steve, 14–15
Elements of Journalism, The, 76
Erwin, Cheryl, 52–53

Feulner, Edwin J., 77
Flapper, 44
Fragile Innocence, 55
French Don’t Diet Plan, The, 10

Get Stuffed, 45–47
Getting America Right, 77
Glenn, H. Stephen, 52–53
Gore, Ariel, 68
Greene, Robert A., 54
Gurstelle, William, 26, 57

Haeger, Diane, 41
Hansen, Suzanne, 6
Hazelwood, Robin, 27
Heinrichs, Jay, 38–39
Holeman, Linda, 59
How to Become a Famous Writer Before

You’re Dead, 68

Inglesias, Chuck, 45–47
Instant Love, 65

Jankowski, Mark A., 64
Jones, Daniel, 17–19

Keates, Nancy, 33
Kovach, Bill, 76
Kitchen Kama Sutra, 22

Larson, Leslie, 34
Litzenburger, Liesel, 32
Lott, Lynn, 52–53

Massage in Minutes, 7
Massengale, Joe, 40
McCafferty, Megan, 66–67
McGruder, Aaron, 42–43
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Menace in Europe, 24
Model Student, 27 *
Modern Love, 17–19
Moonlit  Cage, The 59

Neff, Thomas J., 58
Nell Gwynne, 41
Nelsen, Jane, 52–53
Now You Love Me, 32
Noxon, Christopher, 70

Osho, 56
Our Town, 48

Pendle, George, 28–31
Plaidy, Jean, 69
Piece of Cake, A, 50–51
Piece of Normal, A, 60
Positive Discipline A-Z, 52–53
Positive Discipline for Preschoolers, 52–53
Positive Discipline: The First Three Years,

52–53
Power of Purpose, The, 49

Queen Bee Moms & Kingpin Dads, 36–37
Queen’s Secret, The, 69

Rapoport, Elizabeth, 36–37
Red Weather, 35 *
Rejuvenile, 70
Remarkable Millard Fillmore, The, 28–31
Reston, Jr., James, 55
Riley, Judith Merkle, 20
Rosentiel, Tom, 76

SARK, 61–63
Schoeneman, Deborah, 73
Secret Power of Yoga, The, 71
Shapiro, Ronald M., 64
Shaw, Rebecca, 78
Shelton, Sandi Kahn, 60
Simple Spells for Love, 25

Six Lessons for Six Sons, 40 *
Slipstream, 34
Smith, Mark W., 21

Tarkan, Laurie, 54
Temes, Peter S., 49
Thank You for Arguing, 38–39
Toutonghi, Pauls, 35

Unger, Lisa, 8–9

Wall Street Journal Guide to the Business
of Life, The, 33

Wall Street Journal Identity Theft
Guidebook, The, 74

Water Devil, The, 20
Whoosh Boom Splat, 57
Williams, Alex, 22
Wilson, Doug, 77
Wilson, Grace, 7
Wiseman, Rosalind, 36–37
Witt, Carolinda, 16

You Are My Gorgeous Friend, 61–63
You’ll Never Nanny in This Town Again, 6
You’re in Charge, Now What?, 58

Zeitz, Joshua, 44

* Books of interest to young readers
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THE CROWN PUBLISHING GROUP
New York Office
1745 Broadway
New York, NY 10019
212.572.2600
CrownPublishing.com

INTERNATIONAL DIVISION
Send International orders (except Canada) to:
Kathy Wiess
Crown Publishers
1745 Broadway
New York, NY 10019
212.572.2488
Fax: 212.572.6045

SPECIAL MARKETS
1745 Broadway
New York, NY 10019
Phone Orders:
1.800.800.3246, Premium Sales
1.800.729.2960, Gift Market Representation
1.888.591.1200, Retail/Wholesale
1.800.292.9071, Fax
Monday–Friday, 9:00 am–5:00 pm EST

INFORMATION FOR SCHOOLS AND LIBRARIES
All Random House Inc. titles are available from
your local/preferred book distributor.

The Library and Academic Marketing Department
is available to provide title information, review
copies, desk and examination copies, and any
other educational materials.

For Libraries, visit the Library Marketing website:
http://www.randomhouse.com/library 
or email: library@randomhouse.com

For High Schools, visit the High School Marketing
website:
http://www.randomhouse.com/highschool
or email: highschool@randomhouse.com

For Colleges and Universities, visit the Academic
website:
http://www.randomhouse.com/academic
or email: RHAcademic@randomhouse.com

Or write to:
Random House, Inc.
(Specify which department you wish to contact)

1745 Broadway (6-2)
New York, NY 10019
Fax: (212) 940-7381

For Special Markets:
Tel: 888-264-1745
Fax: 212-572-4961

CANADA
In Canada, orders may be sent to:
Random House of Canada, Ltd.
2775 Matheson Blvd. East
Mississauga, Ontario, Canada L4W 4P7

To order by phone or to reach Customer Service:
1.888.523.9292
Monday–Friday 8:30 am–5:00 pm EST 
Electronic Orders (EDI) 1.800.258.4233
Telebook I.D. S2013975
To order by fax: 1.888.562.9924
Minimum order: $100 retail value
Canadian prices do not include GST.
For pricing to schools and libraries, contact the
Library Department: 905.624.0672

Titles, prices, and other contents of this catalog are
subject to change without notice. All orders are
subject to acceptance and availability, and are F.O.B.
publisher’s shipping point. Orders will be filled at
prices and on terms in effect on date of shipment.

All prices shown are Publisher’s Suggested Prices.
Any reseller is free to charge whatever price he or 
she wishes for the books listed in this catalog.

All books carry Cataloging-in-Publication (CIP)
data as provided by the Library of Congress.

For complete lists of Crown books, write:
Random House, Inc., Sales Department
1745 Broadway
New York, NY 10019
RandomHouse.com

Send orders to:
Random House, Inc., Customer Service 
400 Hahn Road 
Westminster, MD 21157 
Or call 1.800.733.3000

When ordering books, please use the publisher’s
ISBN.

Crown Group ISBN prefixes: 0-307, 0-517, 0-609,
0-676, 0-7615, 0-8129, 1-4000, 1-55958, and 1-
57805.

Customer Service 1.800.733.3000

The alphanumeric code that appears in 
parentheses following the general category is 
the BISAC subject category code. For the literal
translation, please contact BISAC directly at
212.929.1393.

Printed in the U.S.A.
Copyright © 2005 by The Crown Publishing Group

Cover Design: Kyle Kolker
Interior Layout: Kevin Doherty

This catalog is printed on recycled paper
(with 10% post-consumer content).
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Random House, Inc., will be converting all ISBNs from 10 digits to 13 digits effective 12/26/2006. In an effort
to facilitate this transition, Random House, Inc., will continue to process orders, invoices, and returns with
either the 10-digit ISBN or the corresponding 13-digit ISBN for the foreseeable future.

Please visit http://www.randomhouse.com/isbn13/ for more information about our ISBN-13 conversion or
contact ISBN-13mb@randomhouse.com with any questions.
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